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Sparks 


California for Mine 
The Gilmore Run 
Just Like in the Movies 
Friends, More Friends 











By 
Chris Sinsabaugh 


Ambassador Hotel, 
Los Angeles 


ro who prefer it can have your 


Florida; California for mine, 
especially at this time of the year. 
Having made this same trip each 
January for the past five years, 
mebbe I’m a bit prejudiced; but 
be that as it may, I'll stick to my 
favorite slogan, “California for 
Mine.” 

. 6 @ 

AGAIN I’M out here to referee 
the Gilmore Economy Run, pro- 
moted by Earl Gilmore’s Gilmore 
Oil Co. This time it will go to the 
Grand Canyon, instead of Yose- 
mite, and the contest will be held 
Jan. 9. A 600-mile drive through 
the desert and up and down moun- 
tains at an average speed of 45 
miles an hour. All in one day. En- 
tered are 26 stock cars of 1941 vin- 
tage which will battle for the 
Sweepstakes Crown, the chief 
award of this great contest, now 
held by Studebaker. 

* * * 

BUT AS this is written, Thurs- 
day night, the big battle for 
economy is a week away which 
leaves the conductor time to look 
around Los Angeles and enjoy the 
hospitality of the natives. That’s 
going to keep the old gent from 
Detroit stepping pretty lively, he 
opines, after looking over the so- 
cial calendar arranged for him by 
Slim Barnard, Automotive News’ 
correspondent here and a fellow 
columnist—“Slim’s Pickin’s” in the 
Los Angeles Examiner each Sun- 
day. 

* * * 

SLIM STARTED his activities 
with the arrival of the Santa Fe 
Chief Thursday morning. Mr. and 
Mrs. Sinsabaugh, on their second 
honeymoon, as they call this jaunt 
to the West Coast, faced a re- 
ception committee at Pasadena in- 
cluding Slim and Mrs. Slim, and 
Duke Reynolds. 

At the platform was the referee’s 
car, a Pontiac, sent by Monk 
Saunders and with George Winter 
again as driver. But that Pontiac 
did not carry the honeymooners 
to the Ambassador. It carried the 
Sinsabaugh baggage, for the greet- 
ers had hatched a unique plot. 
Alongside the Pontiac was another 
car—not a horseless carriage but a 
second or third cousin—a 1907 
Packard touring car, with the top 
down. Signs blazoned “Just Mar- 
ried and “Chris Sinsabaugh’s 
Second Honeymoon.” Confetti hung 
from the top. Barney Oldfield took 
the wheel, the guests stowed them- 
Selves away in the tonneau while 
the passengers of the Chief, which 
was still in the station were all 
agog as the ancient and honorable 
Packard made its getaway. Prob- 
ably they thought it was just an- 
other movie stunt. All the way to 
the hotel, though, the visitors got 
a big hand from the onlookers— 
Just because Oldfield was driving, 

(See SPARKS, Page 23, Col. 4) 
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Roosevelt Calls 
Industry to Arms 


For U.S. Defense 


No Heavy Taxes Seen Yet; 
°42 Models Get Every 


Consideration 


By William Ullman 
Staff Correspondent 


WASHINGTON. — With 
national defense at last the 
real preoccupation of the 
American people and with the 
automotive industry assigned 
a leading role in the drama which 


is unfolding, 1941 is destined to be |, 


the most momentous year in the 
entire history of the nation’s No. 1 
enterprise. 

Concurrently with President 
Roosevelt’s call to industrial arms 
that was an outstanding feature of 
his demand for all-out aid to 
Great Britain, there are multiply- 
ing signs that motor plants will 
hum during the coming year at an 
unprecedented rate. 

Outstanding developments here, 
which are casting the mold of this 
year’s automotive operations, are: 
1 The motor industry will be 

called upon to function in the 
preparedness and all-aid-to-Britain 
drive on an even larger scale than 
has been forecast. 

Every effort will be made not 

to interfere with the introduc- 
tion of 1942 models. 

Industrial disputes will not be 

permitted to interfere with de- 
fense production. 

The shortage of skilled labor is 

already acute, but the govern- 
ment and industry are cooperating 
to cope with it. 

Congress will deal liberally with 

highways because of their stra- 


tegic importance in the defense ef- |] 


fort. 

Motor trucking, having just es- 

tablished a five-year record for 
volume of traffic, will expand even 
further this year. 

General increase of all business, 

due to the defense program, will 
maintain current heavy demand for 
new automobiles and trucks. 

There is no immediate prospect 

of heavy additional taxes. 

In the automotive industry, since 
it will be subject to government 
wishes, priority of course will be 
held by the multi-million-dollar or- 
ders for aircraft engines, military 
motor vehicles, tanks and other 
munitions placed by this govern- 
ment and England, and these alone 
are involving tremendous plant ex- 
pansion. Hand -in-hand, however, 
will go a rising post - depression 
production of automobiles and 


trucks for civilian consumption, 
(Continued on Page 6, Col. 3) 


3000 to Attend SAE Session 
Opening Today in Detroit 





UNDER the watchful eye of A. 
American Automobile Assn. contest board, Los 


starting positions of the 
Gilmore Grand 
of the Packard 120. With Pi 
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23 Stock Sedans are Poised 


For Gilmore 


By Slim Barnard 

Staff Correspondent 
LOS ANGELES.—After the start- 
ing gun sends away the first of the 
23 stock sedans entered in the 
Gilmore-Grand Canyon economy 
run at 1 a.m. on Jan. 9, “stingy” 
drivers will leave Gilmore stadium 
in Hollywood at one minute in- 
tervals in an order determined by 


ot. 

Automobile editors of Pacific 
Coast newspapers conducted the 
drawing for position that was 
supervised by A. C. Pillsbury, re- 
gional director of American Auto- 
mobile Assn. contest board. 

First name out of the hat was 
that of the Packard 120 entry, 
while Lady Luck selected the Ford 
entry as the last stock sedan to 
set out on the 600-mile grind to 
the south rim of Grand Canyon. 
Car No. 13 in the mileage caravan 
will be the Lincoln-Zephyr. 

The 23 stock sedans will com- 
pete in 10 price divisions with the 
factory delivered price of in- 
dividual models ranging from $750 
to $4,000. Economy of operation 
will be judged by AAA officials on 
the ton-miles per gallon obtained 
by each entry. 

In contrast to the simple miles 
per gallon record, the ton-miles 
score is obtained by multiplying 


Receiver Named for MAT; 


New Association is Planned 


Special to Automotive News 

MILWAUKEE.—Arthur A. Schu- 
mann has been named by Circuit 
Judge William F. Shaughnessy as 
receiver for the Milwaukee Auto- 
motive Trades, Inc., sponsor of the 
annual automobile show and oper- 
ator of a salvage yard here. 

The petition for a receiver was 
made by Attorney Chester Wilson 
for Neisser-Meyerhoff, Inc., a Chi- 
cago advertising agency, which 
holds a $2,673 judgment against 
ithe corporation for an advertising 
| bill for the 1939 automobile show. 
Schumann will liquidate the as- 
|sets of the corporation and dis- 
| tribute the proceeds among the 
creditors. 
| The association floated a $60,000 





bond issue in 1929, when the auto- 
mobile salvage yard was organized 
in an effort to get dangerous cars 
off the road, and preventing their 
resale once they had been taken in 
trade for new cars. Up to the end 
of 1940 a total of about $11,000 had 
been paid back to bondholders, re- 
ducing the total of the bonds out- 
standing to $49,000. Foreclosure 
proceedings, started by Chris 
Schroeder & Son, Inc., trustees for 
the bondholders, are pending in 
circuit court here. 

It was said that another associa- 
tion would be formed to take over 
the automobile show, but as yet 
there have been no definite de- 
velopments in the matter. 


Economy Run 


the total weight of each car in 
tons by the number of miles driven, 
which is the “ton miles total.” 
This total is then divided by the 
number of gallons of gasoline con- 
sumed to give the “ton miles per 
gallon” record which is regarded 
as the true yardstick of economical 
operation. 


Stock sedans that will battle for 
the 1941 mileage championship 
sponsored by Earl B. Gilmore, 
president of Gilmore Oil Co., will 
start in the following order: 


Packard 120, Chrysler Royal, 
Chrysler Crown Imperial, Nash 
Ambassador 8, Studebaker Presi- 
dent, De Soto, Hudson Custom 8, 
Plymouth, Nash Ambassador 6, 
Willys, Studebaker Commander, 
Lincoln-Zephyr, Chrysler New 
Yorker, Willys, Dodge Deluxe, 
Willys, Studebaker Champion, 
Nash 600, Hudson 6 Deluxe, Chrys- 
ler Windsor, Lincoln Custom, 
Chrysler Saratoga and Ford. 


“Stormy Weather’ may be the 
theme song of those heavy-footed 
gentlemen who will pilot these 
1941 stock sedans, according to 
AAA and Gilmore Oil Co. officials 
who have made inspection trips 


over the route to be followed in 
the annual Gilmore mileage classic. 


Sub -freezing temperatures and 
snow-covered highways greeted 
scout car parties who made the 
trek in the last few days. 





The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 


1940 1989 
Pos. Make Pos. 
1—764,5338 Chevrolet 533,522— 1 
2—489,935 Ford 436,211— 2 
3—402,472 Plymouth 331,9382— 8 
4—266,755 Buick 194,410— 4 
5—210,672 Pontiac 141,328— 6 
6—179,668 Dodge 166,809— 5 
7—179,516 Olds. 129,615— 7 
8— 93,534 Stude. 716,238— 8 
9— 88,696 Chrysler 60,262— 9 
10— 73,752 Hudson 55,184—11 


Total All Makes 
3,081,016 2,406,833 
For complete standings of all 
makes, see Page 19, this issue. 





National Defense 


To Hold Spotlight 


Many Papers to Discuss 
Automotive, Plane 
Problems 


DETROIT. — Three thou- 
sand persons are ted to 
participate in the Society of 
Automobile Engineers’ annual 
meeting opening today and 
continuing through Friday at the 
Book-Cadillac hotel here. 


National defense will be covered 
from all angles, with one of the 
highlights being an address by Sir 
Louis Beale, member of the British 
Purchasing Commission. His ad- 
dress to the SAE will deal with 
British war needs and production 
of these needs in the United States. 


Following closely along these 
lines will be discussions of auto- 
motive factors in the National De- 
fense program by such outstanding 
persons as Maj. Gen. E. B. Gregory, 
quartermaster general, U. S. Army, 
who will speak on motor trans- 
portation in the defense program. 
He will be followed by B. B. 
Bachman, chairman, SAE National 
Defense committee, outlining the 
SAE’s National Defense program. 

Maj. Gen. C. Scott, acting 
chief of the Armored Force, U. 8. 
Army, will cover the development 
and employment of the armored 
force. The air corps’ program in 
National Defense will be the sub- 
ject of Maj. Gen. G. H. Brett, 
chief of the U. S. Army Air Corps. 
Rear Admiral J. H. Towers, chief 
of the U. S. bureau of aeronautics, 
will tell of the Navy’s program in 
National Defense. 

Promising to be one of the most 
interesting meetings during the 
week will be an _ off-the-record 
session with William S. Knudsen, 
head of the National Defense Ad- 
visory Commission, who will re- 
late the special problems in mass 

(See SAE, Page 23, Col. 3) 


C. H. Wills Is Dead; 
Aided Ford, Made 
Wills-Ste. Claire 


DETROIT.—Funeral services for 
Childe Harold Wills, motor-car 
pioneer and founder of Wills-Ste. 
Claire Motor Car Co. were held 
Thursday at his home in Grosse 
Pointe Farms. 

Mr. Wills died Monday in Henry 
Ford hospital after a two-day ill- 
ness. He was 62 years old. 

Chief metallurgist of the Chrys- 
ler Corp. at the time of his death, 
Mr. Wills had applied his wide 
knowledge of metallurgy and in- 
dustrial chemistry to automotive 
problems since the earliest days of 
the motor car. 

His start was with Henry Ford. 
He was engineer for Boyer Ma- 
chine Co. when the first Ford car 
was in its experimental stage and 
he became a draughtsman for Ford 
= while keeping his regular 
ob. 

From 1903 when Ford Motor Co. 
was founded until he left the or- 
ganization in 1919, Mr. Wills de- 
signed every car the company 
manufactured. He also designed 
and developed the manufacturing 

(See WILLS, Page 2, Col. 5) 
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Car Makers Mapping Record Operations for 194] 


AUTOMOTIVE NEWS, JANUARY 6, 1941 


Defense Only Question Mark; 
1940 Hailed as Big Year 


DETROIT.—Disregarding a pos- 
sible curtailment of normal car 
and truck production during 1941, 
various automotive companies are 
going ahead with plans for record- 
breaking operations during the 
coming year. 


The following company reports 
on 1940 achievements and the out- 
look for 1941, as briefed by AvuTo- 
MOTIVE News, are typical of the en- 
tire industry’s plans: 


Alvin Macauley, president, Auto- 
mobile Manufacturers Assn., and 
board chairman, Packard—“Closing 
a year of accelerated demand and 
consequent high productivity, the 
automobile industry looks ahead to 
an even greater record through 
1941. It is hoped that output will 
meet public demand, but this will 
be subjugated to the needs of our 
No. 1 problem—National Defense.” 


Edsel Ford, president, Ford 
Motor Co. ... “It seems probable 
that 1941 will prove to be one of 
the most productive years in our 
history. We hope to maintain our 
normal operations on the highest 
plane.” 

Alfred P. Sloan, board chairman, 
General Motors— “Defense needs 
must come first ... but I do not 
see how 1941 can help but be con- 
siderably better than 1940, from 
the standpoint of volume of pro- 
duction.” 

K, T. Keller, president, Chrysler 
Corp.—“The industry in 1940 com- 


Southern Market 
Will Be Huge, Says 
Frazer of Willys 


TOLEDO.—With the recent in- 
dustrial development in the south- 
ern states and huge government 
expenditures on Army training 
camps in the south, that region 
will be a more important market 
for automobiles than ever before, 
according to J. W. Frazer, presi- 
dent of Willys-Overland. 

Recently returned from a trip 
through the southern states and 
an important meeting with south- 
ern distributors at Atlanta, Frazer 
said, “Ever since 1937 we have ob- 
served the rapid rise in purchasing 
power of the south as evidenced 
in our increasing sale of Willys- 
Overland products in that region, 
and this year we are giving par- 
ticular attention to developing im- 
proved dealer and service facilities 
throughout the southern states.” 


Cadillac to Open 
41 Sales Conclave 


DETROIT.—Spring sales plans, 
including the 1941 advertising and 
sales promotion program, will be 
outlined to Cadillac district man- 
agers today, at the opening of a 
three-day conference at the fac- 


tory. 

All sections of Cadillac’s retail 
map will be represented in ses- 
sions that precede trips into the 
field by executives. Nicholas Drey- 
stadt, general manager; D. E. 
Ahrens, general sales manager; 
Charles H. Betts, advertising man- 
ager; R. L. Rickenbaugh, sales 


promotion manager, among others 
are scheduled to talk at the meet- 
ing here. 


pleted one of its best years. Look- 
ing forward to 1941, we must ex- 
pect that the production of defense 
materials will quite likely affect 
the volume of new car and truck 
production. However, it is hoped 
that a reasonable volume of do- 
mestic production can be main- 
tained because so many persons 
depend on the automobile business 
for their livelihood.” 


Paul G. Hoffman, president, 
Studebaker—“In 1940 the industry 
enjoyed its third best year in his- 
tory. Assuming that National De- 
fense or the international situation 
do not seriously disrupt the do- 
mestic economy, the automobile 
industry in 1941 would appear to 
have a potential of car and truck 
sales 10 to 15 percent greater than 
1940—a 5,000,000-unit year, the best 
since 1929, is not beyond our 
reach.” 


Harlow H. Curtice, president, 
Buick—“Our production set an all- 
time record of 311,403 units in 
1940. Barring necessary curtail- 
ment, Buick expects to build 103,- 
000 cars in the first quarter of 
1941 and more than 335,000 units 
by the end of the 1941-model run.” 

Charles L. Jacobson, vice-presi- 
dent in charge of sales, Chrysler 
division—“1940 was the best in the 
history of the Chrysler division in 
the manufacture of six and eight- 
cylinder cars. The outlook for 1941 
is most encouraging, and I believe 
our 1941-model sales will exceed 
150,000 units.” 


H. J. Klingler, president, Pon- 
tiac — “Deliveries of Pontiacs in 
1940 set an all-time high of more 
than 240,000. I feel sure that our 
sales for 1941 will be in excess of 
300,000 cars, which again will be 
an all-time record.” 


H. S. Wherrett, president, Pitts- 
burgh Plate Glass Co.—“Our opera- 
tions in the closing months of 1940 
were at or near capacity levels, 
and the outlook is bright for the 
early part of 1941.” 


L. G. Peed, vice-president, De 
Soto ... “The past year was the 
best year in De Soto’s history, ex- 
ceeding the previous record set in 
1937,’ 


R. C. Cosgrove, general man- 
ager, Crosley Corp. .. . “1940 was 
one of reorganization for our com- 
pany; our house is now in order 
to take advantage of the larger 
opportunities that are open in 
1941.” 

A. E. Barit, president, Hudson 
. .. “Hudson’s 1940 sales totaled 
87,000 cars, an increase of 22 per- 
cent over 1939. We expect a strong 
demand for cars in 1941.” 

D. E. Ralston, general sales 
manager, Oldsmobile . . . “Oldsmo- 
bile sales in 1940 topped the 200,000 
mark, about 20,000 greater than 
the best previous year in the com- 
pany’s history. I am _ confident 
dealers will establish another sales 
record during the coming year.” 

Nicholas Dreystadt, general 
manager, Cadillac—“Our produc- 
tion of 40,245 units in 1940 gave 
us our third largest volume in his- 
tory. Record-breaking volume of 
1941 models indicates that even 
our two higher yearly marks are 
in jeopardy in the immediate fu- 
ture.” 

For a fresh automotive viewpoint, 
read George M. Slocum’s “‘A ord in 
Edgewise.”’ 














on page 20. 
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about this, on page 20. z 


“FOB Factory” on page 18. 
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Tell Me,” page 3. 


Ricca Gehan . . 


“, .. one of the chains fell off, but I saved the situation by 
telling her the car had run out of gasoline.” See “My First Sale” 


“Possibilities are that the future will see 
use of aluminum as a weight-saving measure in cars.” Read 


“Have you had any other offers? 
of question to the prospect, advises John O. Munn in “Dealers 


* * 


“Did you ever hear of a man trading wild on used car sales?” 
See what Rhode Island Automobile Dealers Assn. bulletin says 
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BUICK FINAL assemblymen and company officials joined in a New York 


celebration last Tuesday at the end 


the U. 8S. I 
Hammond, general superintendent; 
Williams, comptroller, and 
tion was resumed 
the first 1941 quarter. 


of the 
the last car of the old year rolled off. 
in Buick history with the final car, a 1941 model Series 40 

bearing number 311,403. The same car is the 4,048,989th Buic 
neluded in the group are, C. A. 
Young, general manufacturing manager; Harlow 


W. F. Hufstader, genera 
last Thursday with more than 100,000 cars scheduled in 


final assembly line in Flint, as 
It marked the biggest Pe poe year 
oe sedanet, 

produced in 
chief engineer; O. ° 
urtice, president; J. G. 
urchasing agent; D. E. 
sales manager. Produc- 


Chayne 
H. ¢ 
A. Stewart, 





Delaware Assn. Will Fight 
‘One Fund’ State Tax Law 


WILMINGTON, Del. — Asserting 
that the so-called “one fund” law 
which becomes operative in Dela- 
ware on July 1, 1941 is a challenge 
to the motoring public and threat- 
ens the state’s public school sys- 
tem, Delaware Motor Trades Assn. 
will be the spearhead of attack on 
the system and will introduce leg- 
islation at the 1941 meeting of the 


Packard Workers 
Ratify Contract 


For Pay Increase 


DETROIT.—An agreement be- 
tween the UAW-CIO and Packard 
Motor Co. calling for a blanket in- 
crease this year, expected on 
the basis of anticipated employ- 
ment to total $1,250,000, was rati- 
fied last week by members of 
Packard Local 190. 

Richard T. Frankensteen, East 
Side regional director for the in- 
ternational, announced the rati- 
fication. Frankensteen said that 
“only three members spoke against 
the settlement and only half a 
dozen voted against it.” 

The wage increase amounts to 
three cents an hour for all hourly 
rate workers and runs up to seven 
cents an hour in many cases, 
Frankensteen said. At present the 
increase affects 13,000 workers, but 
10,000 to 14,000 more workers are 
expected to be employed by Pack- 
ard during the year, the union of- 
ficial said. 

All other contract provisions 
now in effect will carry through 
the coming year. The wage in- 
crease was given in lieu of paid 
vacations. oe 


Bohn Aluminum, 


Motor Products Sign 


DETROIT.—At Bohn Aluminum 
& Brass Corp., here, an agreement 
has been reached between UAW- 
CIO and the management provid- 
ing a five-cent hourly increase for 
3,000 hourly rated employes, ac- 
cording to Fred Williams, business 
agent of Bohn Local 208. 

Agreement on a contract with 
Motor Products Corp., which pro- 
vides $100,000 yearly wage  in- 
creases for 3,500 employes, was 


announced. 
* 7 aa 


UAW-CIO Seeks Vote 


At Lincoln Plant 


DETROIT.—An employe election 
in the Lincoln plant of Ford Motor 
Co. to determine whether’ the 
UAW-CIO should be granted ex- 
clusive bargaining rights was 
sought in a petition filed last week 
by the union with the Detroit of- 
fice of the National Labor Rela- 
tions Board. The petition was filed 
shortly after UAW-CIO announced 
that its members in the Lincoln 
plant had authorized the calling of 
a strike. 


state legislature to guarantee the 
return of 75 cents of every tax 
dollar from the gasoline fund, li- 
censing, (registration and opera- 
tion) and other highway funds to 
the state highway commission for 
the maintenance and policing of 
highways. 

The legislation will be embodied 
in an amendment which will be 
proposed by the association to the 
“one fund” law. It will also have 
embodied inthe amendment the re- 
turn of 75 cents of every franchise 
tax dollar to the state board of 
education to be used for the state 
school system. 

Delaware Motor Trades Assn., led 
by its president, Hugh F. Gallagher, 
will unite with a number of other 
public-spirited groups in sponsoring 
the amendment. The Delaware 
State Grange has already gone on 
record as endorsing the work of 
the association. 

The association has taken the 
standpoint that the “one fund” law, 
which lumps all of the _ state’s 
financial resources in one fund, is 
likely to work a hardship on the 
motoring public and be a detriment 
to the state highways as well as to 
the state’s educational institutions. 


Ford Agrees to Rehire 


Alleged Union Workers 

DEARBORN.—Edsel Ford, presi- 
dent of Ford Motor, conferred with 
James F. Dewey, federal labor 
trouble shooter, Friday concern- 
ing the alleged dismissal of work- 
men from Ford plants for union 
activity. 

Result of the meeting was that 
Ford agreed to rehire any of the 
men said to be dismissed for union 
affiliation. Ford said that layoffs 
had occurred only because of 
slackening production. 


Tax Revenue Up 

LITTLE ROCK, Ark.—It is estimated 
that gasoline tax collections for 1940 
will represent an increase of about 6 
percent over 1939. W. F. Scarborough, 
secretary of Oil Dealers Assn. of Ar- 
kansas, states that gasoline tax collec- 
ae for 1940 are estimated at $11,- 


Chevrolet Sales 
Show 11% Rise 
In Dec. Period 


DETROIT.— Chevrolet sales of 
new cars and trucks during the 
second 10 days of December showej 
a gain of more than 11 percen} 
over the near-record figure for the 
corresponding period in 1939, ang 
made important strides toward , 
new record in the 1941 model year 
W. E. Holler, general sales map. 
ager, has announced. 

Sales for the period were 34,743 
making a total of 66,172 for the 
month to date, a gain of approxi. 
mately 5,000 units over the first 2 
days of December, 1939. : 

The figure for the 10 days wa 
11.9 percent above the 31,035 unit! 
reported in the same period of 
1939, and 10.5 percent above the 
total for the period immediately 
preceding. The sharpest gain wa; 
registered by commercial cars ani 
trucks, sales of which were 3 
percent above those for the corre. 
sponding 10 days in December 
1939, and 39.6 percent above the 
figure for the first 20 days of that 
month. 

Used car sales for the second 
10-day period totaled 45,990 units, 
for a total of 84,504 in the month 


| Wills 


(Continued from Page 1) 


equipment which made Ford mass 
production possible. 

In his particular field of metal- 
lurgy he developed vanadium steel 
for commercial use and invented 
and perfected for motor-car pro- 
duction molybdenum steel. 

When the World War came, 
Wills solved the mass production; 
problem for Liberty Motors. ; 

After his resignation from the 
Ford company, Mr. Wills created 
his own company, manufacturing 
the Wills-Ste. Claire, a sporty, ad- 
vanced car for that era. The line 
was discontinued in 1927. 





Southern Dealers to Meet 


Prior to NADA Conclave 


BIRMINGHAM, Ala. — Southern 
automobile dealers are planning 4 
get together in Pittsburgh, just 
prior to the opening of the national 
convention to discuss mutual prob- 
lems. 

Harry Sommers, Chrysler dealer 
in Atlanta, and vice-president o! 
the national association, at first 
considered calling a meeting of the 
dealers in Atlanta, but the Pitts 
burgh meeting was decided upot 
instead. It will likely be held the 
evening prior to the opening 0 
the national. 


Chrysler Car Shipments 
Set New December Record 


DETROIT.—According to Charles 
L. Jacobson, vice-president it 
charge of Chrysler sales, factory 
shipments of Chrysler cars in De 
cember were the second largest it 
the history of this company’s si 
and eight-cylinder business ané 
the largest December that Chrys: 
ler ever had. 

Jacobson also announces thal 
the calendar year 1940 set a new 
all-time high for Chrysler produc: 
tion. 





A CHRISTMAS DINNER party, attended by 260 employes and friends ° 
Brooks-Price Co., Buick dealers of Baltimore, es the aan on for distributiot 


of $11, 
Commercial Investment Trust Corp.; 


as bonuses and prizes. Guests included, left to right, W. H. Thoma 
John E. Raine, general manager, Auto 


mobile Trade Assn. of Maryland; Chester Caithness, district manager, Buick; 
Thomas Crosby, zone manager, Buick; Daniel Brooks, vice-president, Brooks 


Price Co.; George Shaw, General Motors Acceptance 


Corp.; Howard Price; 


resident, Brooks-Price €o.; Malcolm Gray of Commercial Investment Tro! 
orp., and William Jones, general manager of Brooks-Price Co. 
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' column readers 
' and salesmen — by repeating a 
_ talk recently given by a dealer 
_ in one of his morning meetings 
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UDGING from the many letters 
received by the column conduc- 
tor, I am sure we are going to 
have some lively discussions as 
the new year progresses and will 
find no lack of topics that will 
pe of interest and benefit to deal- 
ers and salesmen. 


Several letters recently have 
asked for more information on 
how a dealer, who has operated 
his service department on the 
open account plan, can change 
over to the cash basis and still 
hold his customers. Another one 
wants to know why. certain 
makes of used cars are a drug 
on the market in a given town 
while they are rapid sellers in 
another town. Still another dealer 
asks for information on how 
much he should spend for used 
car advertising. Quite a few re- 
quests have come in for further 
amplification of the statement 
already made that the “laws of 
self-preservation can be used for 
the benefit of the dealer.” 


Repetition Gets 
Things Into Action 


LL of these subjects and more 
too will be taken up in suc- 
ceeding issues, but just now, 


' starting off with the first column 


of the new year, because there 


' are so many letters on the subject, 


I think I would best serve the 
both dealers 


to his used car salesmen. I think 


_ it is good and while much of it 


ds of 
ution 
pmas, 


suick; 
ooks: 
Price, 
Trus! 


covers ground most of us are al- 


_ ready familiar with, I am _ con- 


vinced that repetition of these 
things is important. Repetition gets 
things into action, and unless we 
act on the knowledge we already 
have, no benefits can accrue from 
that knowledge. Furthermore, I 
think it is an important subject 
to stress constantly because the 
chances of making money in this 
business depend so much upon 
taking in used cars at the right 
prices. 
* * * 

Here’s the talk the dealer made. 
Won’t you write me giving me 
your opinions as to methods, 
ideas or techniques by which 
YOU are able to buy used cars 
for less money? 

* * 


Becomes 


An Avalanche 
“A SNOWBALL, started at the 

top of a mountain, can be- 
come an avalanche by the time it 
reaches the bottom. And so the 
thought that every prospect shops 
for the top allowance for his used 
car has become the avalanche in 
this trade. 

* * * 

“Banish this thought from your 
minds — it is not true. Assume, 
at least in handling the prospect, 

hat you are the first salesman 
he has talked to and that he 
will talk to no other if you han- 
dle the allowance correctly. The 
Prospect has to start first some- 
where, and natural aversion to 
Shopping around will keep him 
from going elsewhere if he is 
convinced by you, the first sales- 
man, that he is going to get all 


his old car is worth. 
ae a * 


Only 14 Percent 


Of Buyers Shop 
AREFUL investigation has 
Proved the following facts: (a) 
Only 14 percent of the buyers de- 
liberately shop. This statement is 
Supported by a record made of 
More than 3,000,000 appraisals. Of 
Course these 14 percent may go to 
= many as 20 dealers to shop for 
he last dollar, but we must keep 
a minds on the 86 percent of 
€ buyers, and not let a small 
a entage poison our minds and 

isturb our selling technique. 
* a” 


“(b) Ninety percent of the 


By John O. Munn 





Dealers’ of salesmen’s comments, questions or uests m 
addressed to John 0. Munn in care of Autometive Nowe, Dewett, 
and the writer’s name will be kept in confidence if requested. 








buyers are new-car minded. (c) 
Most high allowance offers al- 
legedly quoted by ‘another sales- 
man’ have their basis in the 
fact that the prospect, ignorant 
of the true value of his car, starts 
out with a high figure, and then 
seeks to justify it by claiming 
some other salesman offered him 
that much. 


* * * 


Hasn’t Had 
Sales Training 


” E salesman himself, lacking 

not sales ability, but evidence, 
proof and argument as to the used 
car’s worth, has not had the bene- 
fit of the sales training which, once 
acquired, will give him as good a 
sales canvass on selling the used 
car allowance as he already has 
on the new car. 

ok om * 


“Now whether you, as a sales- 
man, agree with the four fore- 
going statements of fact or not, 
if you will accept them and 
direct your efforts accordingly, 
you will experience a decided 
improvement in sales record and 
commissions earned. 

* * * 


Compare 


Prices Elsewhere 


= LARGE share of all prospects 

are susceptible to reasoning. 
Gain the prospect’s confidence by 
calling his attention to newspaper 
advertisements of local or nearby 
dealers which show what his par- 
ticular make and model is being 
offered for in this territory. This 
is convincing evidence. You are not 
asking him to take your word for 
its market value. Examine the car 
carefully, point by point, then ride 
in it with him so that both you and 
he find out and agree upon what 
repairs and replacements it needs 
to put it in salable condition. 

* * * 


“Then tell the prospect that 
in order to sell his car at the 
advertised price the dealer, in 
addition to reconditioning, will 
probably have to accept time 
paper, take in another used car 
as part payment, and pay selling 
commission as well as overhead 
costs. 


Stress Placed 


On Procedure 


“TTOO much stress cannot be given 

to this procedure: (a) Give 
proof and visible evidence as to 
the market value of the model in 
salable condition. (b) Ride with 
him in his old car; he’ll tone down 
his claims as to how good it is. 
(c) Then when the prospect asks, 
‘How much for the old car,’ you 
won’t weaken, but will see in the 
question the first interest your cus- 
tomer has shown in finding out 
how much the new car will cost. 
This presents an opportunity to 
close him by utilizing your sales- 
manship not only on the new car 
but also on a fair used car allow- 
ance.” 


* * 


* * * 


If this talk to salesmen brought 
out no other point than to im- 
press upon each salesman the 
value of assuming that he is first 
on every deal, it would be more 
than worthwhile. Admittedly, 
some salesman has to be the first 
on every deal. Admittedly also, 
many buyers select both the car 
and the dealer they intend to 
patronize before they actually 
make the call, and if we as 
members of this trade can change 
our technique to assume that we 
are FIRST on every deal, then 
the shopping tendencies of the 
public will have been greatly 
curbed. 


Only Muddy 
‘The Water 


HILE the dealers and salesmen 

I address in this column do not 

do it, I still hear these words fre- 
Sontinued on Page 23, Col. 4) 


* * 


Debate: Volume Merchandising 





Car Thief Confesses, 
Nobody Believes Him 
RICHMOND, Va.—(UTPS).— 


A thief with a conscience 
stopped Patrolman Lamar Rud- 


dle in Spartanburg, S. C., to 
confess that he had stolen an 
automobile. Since there was no 
record of such a car being 
stolen, the man was locked up 
pending investigation. 

A few minutes later the car 
owner called to report the theft. 


Alabama Dealers 
Choose Kittrell 
As New President 


BIRMINGHAM, Ala. — Alabama 
Automotive Assn. has elected Henry 
J. Kittrell, president of Kittrell- 
Milling Motor 
Co. of Mobile, as 
president to suc- 
ceed John Thomas 
of Gadsden. H. B. 
Vaughn of Bir- 
mingham was 
elevated to first 
vice-president and 
Tom McGough of 
Montgomery to 
second vice-presi- 
dent. 

President Kitt- 
rell, who is a di- 
rector of the national association, 
is lining up a large delegation to 
attend the national convention in 
Pittsburgh. This will include 
among others C. E. Anderson, 
executive secretary of the state 
association, and Senator James A. 
Simpson, attorney for the associa- 
tion. 

Anderson will also attend the 
Automotive Trade Assn. Managers’ 
meeting held just prior to the 
national. 

Alabama dealers are looking for- 
ward with every assurance of a 
good year in business. Sales the 
past year were 15 percent above 
the previous year. About the only 
fear expressed is that national de- 
fense demand may interfere with 
the delivery of new cars. 








iy 


H. J. Kittrell 


Marker Appointed Head 


Of Fort Wayne Dealers 


FORT WAYNE, Ind. Carl 
Marker was elected president of 
Fort Wayne Auto Dealers’ Assn., 
at an organization meeting held in 
the Hotel Anthony here. 


Ross Ringwalt was named vice- 
president and Thornton Boleyn, 
secretary-treasurer. The executive 
committee comprises Ralph Call, 
Al Miller, Clifford L. Bornschein 
and Marker. About 30 dealers at- 
tended the first meeting. 


Payton to Address DADA 
On Dealers and Defense 


DETROIT.—The first meeting of 
the new year of Detroit Auto 
Dealers Assn. will be held Jan. 16 
at the Wardell Hotel. Speaker will 
be Edward G. Payton, who will 
talk on the “Effect of the defense 
program on automobile dealers.” 

Payton, a dealer consultant, will 
give information on volume, profits 
and dealers’ business to be ex- 
pected under the defense program. 





THE SMILE OF SATISFACTION wreathing the f 


right, manager of National 


é Automobile Dealers A 
understand since he is receiving a check for $1 
president of Chicago Automobile Trade r 
NADA, as a contribution from dealers 


Dealers to 


Present Views 


During NADA Convention 


By Pete Wemhoff 
Managing Editor 

DETROIT.-—A discussion of “The 
Trend Towards ‘Volume’ Merchan- 
dising” will be one of the special 
features at the 
National Auto- 
mobile Dealers 
Assn.’s annual 
convention Jan. 
20 - 23 in Pitts- 
burgh. 

The subject has 
been added to the 
program, it is an- 
nounced, to give 
dealers an oppor- 
tunity to study its 
merits as a de- 
velopment in au- 
tomobile retailing. Two dealers — 
Charles Kensinger (Ford), of Mem- 
phis and John R. Battle (Chevro- 
let), of New Orleans — will explain 
their methods. 

A second feature, in which dele- 
gates will also be able to take 
part, is the “Information, Please” 
open forum on the wage-hour law, 
to be led by Charles W. Bishop, 
NADA counsel. 

Other speakers set are Donald R. 


Oregon Motor Men 
To Defend Present 
State Legislation 


PORTLAND, Ore.—The automo- 
tive trade, at the coming legisla- 
ture in January, will be exclusively 
on the defensive—unless the legis- 
lature develops, or recommenda- 
tions from national associations 
effect a change in policies. 

No doubt the defense job will 
be an arduous one as industry 
leaders are expecting a revival of 
the drives by insurance agents to 
force car dealers out of the insur- 
ance business; stop them from in- 
fluencing placement of insurance 
in connection with time payment 
sales; also perhaps re-introduction 
of the bills for compulsory insur- 
ance and restoring motor vehicles 
to the personal property tax rolls 
—and the 101 “Racket,” gadget 
and nuisance bills that biennially 
appear. 

There is as yet no organized 
move for trade sponsorship of a 
law for state-wide motor vehicle 
inspection, a bill for which passed 
the legislature in 1939 only to be 
vetoed later by the governor. 

Automobile men generally will 
support the effort to place Ore- 
gon’s laws in uniformity with 
those of neighboring states with 
regulation of commercial transpor- 
tation. The uniform drive promises 
to be successful. 


Akron Used Car Sales 


Slow Down in December 

AKRON.—According to the semi- 
monthly used car report of Akron 
District Automobile Dealers Assn., 
used car sales for the first 15 days 
of December dropped 57 units 
from the same period last month. 

In November, Summit county 
dealers moved 807 units as com- 
pared with 750 units for the 15 
days in December. 





C. W. Bishop 


ace of Walter E. Blanchard, 
ssn., is not difficult to 
500 from Lynn 8S. Snow, 
Assn. and regional vice-president of 
and distributors in the Chicago area 


for use essentially in the Wage-Hour activities of NADA. 


Richberg, NADA special counsel, 
who will speak on “Civilized vs. 









H. R. Luce D. R. Richberg 
Uncivilized Competition”; Arthur 


O. Dietz, president of Commercial 
Investment Trust Corp., on “The 
Obligations of Management”; Henry 
R. Luce, editor of Life magazine, 
who will be the principal speaker 
at the banquet Jan. 22. 

Howard V. Clark, manager of 
sales, sheet division of the Carne- 
gie-Illinois Steel Co., who will 





P.M. Klutznick J.B. Van Tassell 


speak on “Steel and the Automo- 
bile Industry” at the luncheon to 
be given by Pittsburgh Automo- 
bile Dealers Assn.; Philip M. Klutz- 
nick, counsel for the Nebraska 
Automobile Dealers Assn., who will 
speak on “What Can We Accom- 
plish Through State Legislation?”; 
Lake Hays, counsel for the Uni- 
versal Underwriters; J. B. Van 
Tassell, business consultant of the 
Chicago Automobile Trade Assn., 
who will talk on “Making Manage- 
ment Pay Dividends.” 


The entertainment program in- 
cludes features which proved pop- 
ular at the convention in Wash- 
ington last year. The CIT will 
repeat its oyster and beer buffet 
supper and Universal Underwrit- 
ers will tender a luncheon to all 
the convention delegates. 


Preceding the annual banquet, 
the delegates will be guests of the 
Commercial Credit Co. at a cock- 
tail party. Nicholson Steamship 
Co. has arranged a bridge-cocktail 
party for the ladies, and will serve 
as host to the ladies throughout 
the convention. Convention head- 
quarters will be in the William 
Penn hotel. 


Tennessee Dealers 
To Meet Jan. 16-17 


NASHVILLE. — Tentative plans 
have been made to hold the annual 
meeting of Tennessee Automobile 
Dealers Assn. here at the Andrew 
Jackson hotel, beginning at 10 a. m. 
Jan. 16, 1941, and _ continuing 
through noon on the following day. 

An interesting and very impor- 
tant program has been arranged. 

The state legislature will also be 
in session on these dates. 


The National Automobile Deal- 


¥lers Assn. convention will be held 
,|in Pittsburgh the following week, 


and delegates are to be instructed 
as to the desires of the Tennessee 
automobile dealers on the many 
important questions that will arise. 

A nominal registration charge 
will be made to cover luncheon and 
dinner on the 16th and luncheon 
on the 17th. 


Chicago Olds Elects 


CHICAGO.—Meeting to elect officers 
for the coming year, Oldsmobile deal- 
ers of metropolitan Chicago chose Fred 
W. Patterson sar., Ajax Auto Co., as 
resident. The also selected Max 
‘vans of Bel-Park Motors, Inc., as 
vice-president; George Kallal of Park- 
way Auto Sales as secretary, and E. J. 
Pillinger of E. J. Pillinger Motors Co., 
as treasurer, 

Automotive News’ Almanac, published 
once a year, is considered THE refer- 
ence book wherever automotive infor- 
mation is desired. 
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AUTOMOTIVE 


OUR PLATFORM 


1. A continuing understanding between manufac- 
turer and dealer, and fair profits for both. 

2. An eventual profit for the dealer on every used 
vehicle handled. 

8. Better dealer service and lubrication facilities 
operated at a profit. 

4. No diversion of fuel taxes from their intended 
use in highway construction and maintenance. 

5. No government bureaucracy control of the aute- 

industry. 
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Strikes or Defeat? 


N his fireside chat last week, President Roosevelt insisted 
that there be no strikes or lockouts in defense plants, 
which we believe deserves the 100 percent backing of every 
American. Not because we would deny labor’s right to strike 
or management's right to close its plants, but because we 
value the nation’s well-being above everything else in the 
present emergency. 
Moreover, we don’t believe there is a single dispute that 
can’t be ironed out more satisfactorily for all concerned, 
around the conference table than through strikes or lockouts. 


In the past year the automotive industry and its employes, 
through signed agreements that were attained without loss 
of work or sales, has set a pace which might well be adopted 
throughout the nation. 


A Big Mouthful 


tS prema he admonished Joplin (Mo.) dealers to “quit buy- 
ing used cars and start selling new ones,” William C. 
Markwardt, a Joplin business man, struck one of the dealers’ 
most vulnerable spots. And when he further told the dealers 
that “every car salesman who has called on me in recent 
months has tried to buy my old car instead of trying to sell 
me a new one — even though I had been led to believe by 
manufacturers’ advertising that new cars had been im- 
proved,” Markwardt emitted another mouthful. 


Even though his remarks were concerned with Joplin 
dealers, Markwardt’s statements—unfortunately—are equal- 
ly applicable to every town and city in the United States. 
The sooner dealers stop playing directly into the hands of 
the prospective buyer, the sooner a profit may be realized 
on each new car sale. 


Young or Old? 


N ITS 1940 report, the Michigan WPA reveals that more 


than 60 percent of the men and women employed by the 
state WPA are over 40 years of age, and that the median 
age of Michigan WPA workers is now 45.3 years compared 
with 39.2 two years ago. 

At first glance, these figures appear to give credence to 
the oft-repeated charge that industry “kicks out” its work- 
ers after they’ve reached 40 or 45. But an analysis will 
show that the vast majority of these “aged’’ WPA’ers lost 
their industrial jobs when their employers were forced out 
of business in the depression days of the early ’30’s. Unable 
to find employment in their chosen trade during the follow- 
ing several years, these workers as a result lost much of 
their former skill through idleness, and it was only natural 
for employers to pass them by and select younger men, as 
long as the prospective employe had to be trained. 

Nevertheless, regardless of the reason for the great 
number of older workers on relief, this vast element of 
our population still poses a vital economic problem. 
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--a word in 
MAN TALKING I wonder what I 
TO HIMSELF! would do if I were 

an automobile 
dealer today? One thing is certain, 
I would try to make a few dollars 
on every used car on the lot. Every 
day that brings us nearer to spring 
is going to see better used car 
prices and if (and it begins to look 
as though it is no longer even an 
“if’)—and if by any chance there 
is a curtailment of new car pro- 
duction for any reason, we will see 
a wildcat market on used cars the 
like of which no man living can 
remember. Taking men off relief 
rolls and putting them on the pay- 
rolls adds up to new and used car 
sales, and one does not have to be 


an Albert Einstein to figure that 
out! 





* * * 


The place I would like to be 
these days is in Washington. Ac- 
cording to my own “spy” system 
the next few weeks are going to 
see the hottest sessions of Congress 
since the close of the last war 
when President Wilson was trying 
to save something from his temple 
of Idealism which was already be- 
ing bombed by the obstructionists. 
My “spies” tell me that the lines 
are being tightly drawn and there 
is a bloc which is going to prevent 
our actual entry into the war to 
the last ditch. It is quite probable 
the final outcome of the war will 
be settled in Washington within 
the next few weeks—that’s why I 
would like to be in Washington 
these days. 

* ¢ 

With Chris on the Coast for the 
Gilmore run, I can talk about him 
without being blue-penciled. The 
birth of “Who, Me?” was quite an 
event. No expectant mother ever 
experienced more trying birth 
pains than did Chris in the final 
throes of getting the book into the 
stalls in advance of the Christmas 
book market. Bob Powers, his 
publisher, paced the halls and 
played the role of the expectant 
father while we, the aunts and 
uncles of the new book, held hands 
and wondered whether it would be 
a boy or a girl. As you know by 
now, it turned out to be a very 
lusty boy that does great credit to 
Chris and to all who have had any- 
thing to do with its publication. 
Universal opinion is: that it is the 
only important contribution to 
automobile history that has been 
made since the late Theodore 
MacManus and Norman Beasley 
wrote “Men, Money and Motors” 
in 1929. There are more than 16 
pages of indexed references to per- 
sonalities, corporations and associa- 
tions in the industry. When I saw 
the first completed copy I pre- 
dicted that the first edition (of 
some 2,500 copies) would be soon 
exhausted and that it would go 
into a second edition, if for no 
other reason than to supply the 
thousands of libraries to whom 
this will be a reference section 
“must.” I think you will be as sur- 
prised and pleased as I was when 
you get the completed book in your 
hands. You will be proud of Chris 
and more proud of the “game” 
from which you have made your 
livelihood. 

* * * 

An official of one of the automo- 
bile clubs takes me to task for 
praising without stint the Penn- 
sylvania Turnpike in recent issues. 
He says “How old will you have to 
be before you learn not to promote 
toll roads?” Well sir, I will have 
to be a lot older than I am now 
when I do not promote modern 
highways of which Pennsylvania’s 
now-called “Glory Road” is the 
best example in this country. I 
probably represent 99 percent of 
the motorists of America who 
would prefer paying small tolls 
now to drive over highways like 
this than to wait for all the in- 
justices of “gasoline tax diversion” 
to be overcome, so that our grand- 
children can ride on the kind of 
roads we ought to be driving on 
today. 

There is no legitimate reason 
why, in the past 10 years, when 


millions of men were out of work | 


and material piling up sky high 
and unused, we have not built 


criss-cross roads of this type from | 


coast-to-coast and from border-to- 
get-by penurious 
legislatures and penny - squeezing 








The view 
be observed upon request. 


Inspections 

In Pennsylvania there is a compul- 
sory inspection law for automobiles. 
Cars must be inspected on Jan. 31 and 
on July 31 of each year. 

Can you advise us whether any other 
states have a similar law? If you do 
not have this information, can you ad- 
vise us where we may receive same?— 
W. G. Ejiben, ee ereenaae, Comfort 
Specialty Co., St. Loui 

Editor's Note: 


Years Age 


—from Automotive Nuws files 


Latest statistics 








Fifteen Years Ago 

Julius F. Stone has purchased the 
entire capital of $3,000, of Columbus- 
McKinnon Chain Co. Elbert H. 
Gary predicts that 1926 will be a very 
prosperous year ... Stutz will show 
its new eight-cylinder model at the 
factory in Indianapolis this week. 


Ten Years Ago 

Studebaker entertains 1,200 of its 
dealers and distributors, at which 
Knute Rockne was guest speaker... 
Registration figures for November 
_— Nash to be occupying fourth 
lace . . . 36 American-made cars are 
isted at the New York show. 


Five Years Ago 

Ford has introduced a new $25-a- 
month plan for financing purchases of 
new Ford cars... James B. Wagstaff 
is appointed director of advertising 
and sales promotion for Plymouth . 
W. M. Packer has been named gen- 
eral sales manager of Packard Motor 
Car Co. .. . Ford Motor announces 
that world production of Ford totaled 
1,335,865 units in 1935. 


One Year Ago 

H. C. Doss has been named head of 
the Ford sales division . . . Chevrolet 
announces that it has turned out 6,- 
000,000 cars in six consecutive years 

. » Russell G. Ford has been ap- 
pointed head of Chevrolet purchasing 
department. 


governors, modern highways like 
the Turnpike can be built under a 
toll road scheme, I, for one, am for 
it and I wager that I speak for 
the majority of motorists who want 
roads to use and not to talk about. 
If anybody can get more out of 
$1.50 than driving 160 miles of the 
Turnpike I do not know where, 
and I will cheerfully lay down a| 
proportionate amount to drive from | 
Detroit to Los Angeles over a 
similar highway.—G. M.S. 


‘We'll Do Our Bit, Uncle Sam’ 


‘Laws in 25 States e608 


expressed in this column are 
Anonymous * contributions will not be neaeptedl “but confidence will 
















Automotive News Cartoon by Ogg F 









of our readers. 








show that 25 states have some f 
of compulgory inspection of mo 
vehicles. Following is the list 
date, with the number of inspects 
annually in brackets: Colorado we 
Connecticut (2); Delaware (1); 

rict of Columbia (1); Illinois ca 
Iowa (1-2); Maine (2); Mary lap 
(1); Massachusetts (2); Minnesotl 
Mississippi (1-2); New Hampshit 
(1); New Jersey; New Mexico ( 
New York (3); Oregon; Pennsyl 
(2); South Carolina (2); Tenn 
Texas (4); tah (1-2); Verm 
West Virginia; Virginia (2), 
Washington. 


It is to be noted that not all © 
these states require inspection © 
motor cars—as in the case of Ne 
York where ony for-hire buses, va 
more than 7-passenger capacity, # 
inspected annually—but all of & 
state laws cover some form of moté 
vehicles. 


‘Who, Me?’ 

Received with appreciation at 
graphed ‘‘Who, Me?’’ Though I he 
previously read most of the inst# 
ments, I certainly got a lot of pleas 
last night starting through t 
all over. 

One thing I like about it, it see 
to be based on facts rather than 
tion, like most books. There are? 
number of situations that I was we 
sonally familiar with, that had bee 
accurately reported in your book. | 


Chris _ certainly did an outstandi) 
job and how he has ever been @# 
to so accurately record the app 
mate 50 years of history is rea lye 
wonder to me.—J. K. Leander, 
cago Show Printing Co., Chicago. 


| Coming Events — 


JANUARY 


6-10—Detroit. (Book - Cadillac). & 
Annual Meeting. 

16-17—Nashville. (Andrew Jackson B 
tel) Tennessee peas De 
Assn. Annual Meetin 

19-20—Pittsbur h. (Hotel Penn) Aw 
motive Trade Managers Assn. 
winter meeting. 

20-23—Pittsburgh. National Automob! 
Dealers Assn. Annual Conventi¢ 

24-31—Detroit. Automotive Electr! 
Assn. Manufacturer - Distribut 

Conference. 
26- 27—Cheyenne. Wyoming Automob! 
Dealers Assn. annual meeting. 
FEBRUARY 


1- 9—Chicago. (Edgewater Beach 5 
Sat 18th annual Chicago M0 
aion. 

- 5—Lansing. (Olds Hotel). Michigs 
Automotive Trades Assn. A 
seonven tion. 





































8—Milwaukee. (Schroeder Hot? 
~~ Petroleum Assn. annual 
vention. 
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Highway Users Ma 


Claim Railroads Sponsor 
Many Restrictive Proposals 


WASHINGTON.—Nearly one-half 
of the 43 state legislatures to 
convene early in 1941 will consider 
legislation — much of it rail-spon- 
sored or supported — designed to 
penalize, restrict, or hamper mo- 
tor carrier operation, a survey just 
completed by National Highway 
Users Conference reveals. Such pro- 


$5,000 Car Buyers 
Visit Detroit in 


"40 for Deliveries 


DETROIT.—The Detroit Tourist 
and Convention Bureau, looking 
over the results of a most produc- 
tive year, reports that more than 
85,000 new car buyers had given 
themselves free trips to Michigan 
in 1940, by picking up their cars 
at the factory and saving the 
freight cost. 


J. Lee Barrett, executive vice- 
president of the bureau said that 
the Pacific Coast states, paced by 
California, headed the list, having 
sent Detroit 50,000 such car buy- 
ers, about 60 percent of the total. 

The Southwest was second, with 
15,000, mostly from Texas. Eastern 
states sent 10,000, an important 
share of them from New England. 


The bureau has published litera- 
ture and advertised the advan- 
tages of factory delivery exten- 
sively; railroads and airlines have 
issued folders to promote the plan, 
and automobile dealers have en- 
couraged such factory deliveries, 
in many cases including the free 
trip in the original purchase order. 

Freight charges saved, Barrett 
said, ranged from $125 to $200, and 
add up to approximately $14,000,- 
000 in travel funds. 

“Prospects for the new year bid 
fair to exceed the 1940 mark,” 
Barrett said. Coupled with De- 
troit’s natural publicity appeal as 
the hub of American defense ac- 
tivity, Detroit is to have in 1941 
important meetings which will 
draw more visitors and potential 
drivers in every instance. 


Studebaker Names Brown 


Assistant Sales Promoter 
SOUTH BEND.—Appointment of 
B. A. Brown as assistant sales pro- 
motion manager of Studebaker 
Corp. was made 
last week by 
George D. Keller, 
vice-president in 
charge of sales. 
Brown joined 
Studebaker in 
February, 1929, 
and filled various 
positions in the 
advertising and 
ee sales promotion 
: departments. In 
B. A. Brown 1933 he was as- 
signed to Stude- 
baker Export Corp. for special 
sales promotion activities in Mexico 
City and Toronto and, early in 
1934, was named advertising man- 
ager of Studebaker of Canada. 





ok es 





posed legislation includes almost 
every conceivable type of hin- 
drance, from a ban on week-end 
operation to skyrocketed taxation. 

The NHUC declared that the 
legislators will have before them 
in so much of this proposed legis- 
lation the “fallacious theory of 
‘equalizing’ competition in trans- 
portation by legislation.” 

That this principle in general 
and the legislation in particular 
will be fought to the last ditch 
by the motor industry is implicit 
in the conference’s exhaustive and 
revealing report and in a forth- 
right editorial in the current issue 
of Transport Topics, published by 
the American Trucking Assns. The 
editorial, headed “Truck - Baiting 
Season,” declares that “the truck- 
ing industry in each state must 
be prepared to meet current bien- 
nial attacks. It must arouse its 
own members; what’s more, it 
must enlist the active cooperation 
of farmers, shippers, and the pub- 
lic as a whole. 

“All these restrictive laws that 
the railroads sponsor have but one 
result in the final analysis: they 
increase transportation costs. And, 
while they may penalize the motor 
carriers, the public in the end pays 
the freight. 

“Strong and effective organiza- 
tion against the attacks will de- 
feat the railroads in their effort 
to exterminate their competitors 
through legislative sanction.” 

The NHUC report analyzes re- 
ports from 43 states, listing the 
good as well as the objectionable 
features which will be proposed 
in 1941. 


Mich. Governor 
Would Kill 
Strike Notice 


LANSING. — Michigan’s new 
governor, Murray D. Van Wag- 
oner, in his opening address to 
the state legislature here Jan. 
3, asked the lawmakers. to 
amend the present state law 
which requires Michigan work- 
ers to post a five-day notice be- 
fore they can strike. 


He told the lawmakers that 
labor should be allowed to strike 
at any time, and that the state 
should not force workers to sub- 
mit their problems to the gov- 
ernment mediation board before 
walking out. 

“The mandatory features of 
the state mediation act should 
be eliminated,” he told the 
House and Senate, which are 
controlled by Republicans. 

He asked the members to re- 
write the law and erase that 
statute which requires employes 
to give 5-day notice in advance 
of a strike. 

The new governor also de- 
clared that the $16 a week al- 
lowance to unemployed persons 
should be increased. 





WITH BIGHT HAND doors open and center post swung up out of the 


way, it’s easy vo load a full-length ho 


new 1941 ambulance conversion car. T 


ital cot from the curb into De Soto’s 


he new model is being announced as 


“two cars in one,’”’ for it can be changed, without tools, from an ambulance 
inte a seven-passenger sedan, or vice versa, in only a few moments, it is said. 


PAS HE Lo hing 
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p War on Unfavorable Legislation 






ZONE AND ASSISTANT zone managers of the central region of Pontiac 
met with Regional Manager J. A. Grier in Pontiac last week to get set for 
the new and used car “Ring The Bell’? campaign starting this month. Left 


to right are, R. A. Dickinson, assistant manager, oe 
Helwig (holding bell), manager, Pitts- 


son, manager, Cleveland zone; 


burgh; Latham Clark, manager, Buffalo; Ww 
assistant manager, 


E. C. Gouldman, 


Pontiac zone; Thomp- 


G. Winslow, manager, Pontiac; 


Atlanta zone; Grier; D. M. House, 


manager, Atlanta zone; N. E. Perry, manager, Cincinnati, and L. D. Blanchard, 


assistant manager, Cincinnati. 


Roosevelt Calls Industry 
To Arms For U.S. Defense 


(Continued from Page 1) 


according to the consensus of ob- 
servers here. 

Alarmist reports recur that there 
will be no 1942 models or that if 
there are their output will be dras- 
tically curbed. It can be stated 
authoritatively, however, that the 
government now has no intention 
of interfering with the automotive 
or any other industry’s normal ac- 
tivity beyond the point dictated by 
the needs of supplying arms to this 
country and the nations which 
stand between it and the Axis 
menace. 

The defense production program, 
over which William S. Knudsen 
now presides with complete author- 
ity, contemplates utilization of 
present manufacturing facilities of 
all kinds up to the point of their 
adaptability to defense needs. Be- 
yond that the government is par- 
ticipating in widespread plant ex- 
pansion to take care of production 
which existing facilities cannot 
handle with the speed the emer- 
gency requires. This leaves avail- 
able in the automotive and many 
other industries gigantic plants 
for the expedition of normal out- 
put. 

Accordingly, observers here are 
predicting new peaks in general 
industrial activity during the next 
year. 

This all means continuing plant 
expansion which has given alarm 
in some quarters but the President 
has answered these minds by as- 
serting “our defense effort must 
not be blocked by those who fear 
the future consequences of surplus 
plant capacity. The possible con- 
sequences of failure of our defense 
efforts now are much more to be 
feared. After the present needs of 
our defense are past, a proper 
handling of the country’s peace- 
time needs will require all of the 
new productive capacity—if not 
more.” 

President Roosevelt was equally 
emphatic in inveighing against any 
interference with production by 
strikes such as recently tied up the 
Vultee aircraft plant in California. 

This is interpreted as warning 
all concerned that industrial dis- 
putes must be settled in strict ac- 
cordance with procedures laid 
down. And almost at the same mo- 
ment the Smith committee of the 
House, which has been investigat- 
ing administration of the National 
Labor Relations Act for the last 18 
months, rendered a final report 
denouncing the manner in which 
that law has been enforced in 
many instances. Taken in con- 
junction with the reorganization of 
the NLRB through the appoint- 
ment of Dr. William A. Millis, 
well-known in the automotive in- 
dustry, as a successor to Chair- 
man P. Warren Madden, this gives 
hope of equitable administration of 
the act in the future. 

In the meantime, on the labor 
front, Paul V. McNutt, federal se- 
curity administrator, declared in- 
creased activity in private  in- 
dustry has almost exhausted local 
resources of skilled labor. 


Details of the defense program 
already being worked out by the 


Army and Navy and the National 
Defense Advisory Commission and 
huge production already under 
way, it is the expectation that 
Congress will confine itself largely 
to fiscal matters. The budget will 
command first attention. There 
will be no effective fight for econ- 
omy except on non-defense under- 
takings, but highways and some 
other elements of American life 
affecting motor industry prosper- 
ity are not among these. 


Congress is expected to deal 
liberally with highways as vital to 
national defense. The Federal 
Works Agency has nearly ready a 
report on the condition of the 
nation’s strategic highway system. 
It is known that already it is in- 
dicated some 2,900 miles of access 
roads will have to be built to serve 
camps and cantonments and areas 
where munitions industries are ex- 
panding. There will be no delay 
about making available all federal- 
aid funds which are necessary for 
this road improvement and with 
the regular federal-aid operations 
going forward at normal speed 
the end of the year will see the 
highway system of the United 
States at a much more modern 
level than at present. 

Offsetting a threat against high- 
way transportation will be an in- 
creasing drive against artificial 
barriers which are impeding inter- 
state commerce. It has been shown 
already, in numerous cases, that 
state laws which unfairly restrict 
motor trucking are _ interfering 
with the movement of raw ma- 
terials and finished products neces- 
sary to the national defense, and 
this circumstance is expected to 
powerfully arm those who are 
seeking to demolish these barriers. 


Washington Office 


CINCINNATI.—To handle more ef- 
ficiently its business with the federal 
government, Crosley Co has just 
opened a Washington office in the 
Munsey Bldg., according to R. C. Cos- 
grove, vice-president and general man- 
ager, manufacturing division. 


Legislation 





Kansas Lawmaker, 
Seek to Improve 
Car Tax Systen 


TOPEKA, Kans.—When Kang, 
legislators convene at the sta, 
capitol this month, one of the Chief 
issues they will find at hand ; 
how to devise a new system 
issue state license tags, and at the 
same time make general propert 
tax assessment and collection 9, 
motor vehicles more effective, 

They seek to remedy a defect j, 
the present law whereby the stat: 
revenue and taxation departmer; 
can collect personal property ty 
on all cars listed on assesgop; 
rolls and not just those listed Upo: 
registration when owners purchay 
their license tags each year, | 

It appears that between 10 per. 


cent and 15 percent of the license; 
automobiles in Kansas are not }.” 
cated for property tax assessment! 


In addition, it is possible thy 
taxes are not paid on 10 percent ¢; 
those which are placed on the ta 
rolls. The first type of evasio; 
represents some 50,000 cars, anj 
it is probable that those payin; 
personal property taxes in Kansg 
are forced to contribute an extn, 
$200,000 annually. 


Vermont Trucker 
Want Clarification 


Of Weight Laws 


MONTPELIER, Vt.—The Ver. 
mont Truck and Bus Assn. wil 
seek no changes in state limits 
covering truck heights, widths or 
axle loads at the 1941 session of 
the Vermont Legislature, but wil 
ask for clarification of two con- 
flicting weight statutes, it was an 
nounced here by M. B. Emerson o! 
Barre, association president. 

A present Vermont law limiting 
single axle truckloads to 16,00 
pounds conflicts with another 
limiting the weight to 600 pound 
per inch of tire width, Emerson 
stated. The legislature will bh 
asked to clarify the two laws. 

Although numerous changes in 
Vermont legislation governing 
maximum weights, heights ani 
widths have been proposed by 4 
northeastern regional motor truck 
committee in the interests of uni- 
formity between the states, Emer 
son said that the Vermont associa: 
tion was not advocating any o 
these changes. 


AAA Law Advising Held 


Illegal by U. S. Cour 
WASHINGTON. — American At 
tomobile Assn. has been engaged 
illegally in the practice of law, the 
U. S. Court of Appeals held her 
last week, unanimously affirming 
with slight modification, an injunc 
tion obtained by the District o 
Columbia Bar Assn. against the 
motorist organization. 

The fight between the bar ass 
ciation and the AAA revolves abot 
the association’s claims and adjust 
ments department, which settle: 
and arbitrates automobile damage 
claims for members out of coutt 





MacMANUS, JOHN & 
employes at Christmas party. 


MacManus, seem to be after the same piece of celery or something 
ready to follow suit. Between John and MacMaa¥ 


James R. Adams, right, gets 


ee Detrels advertising agency, plays host & 


P. John, president, left, and J? 
while 


is Harvey Luce, vice-president and art director. Looking over Luce’s should! 


is Leo A. 
it in with a fork. 


Hillebrand, general manager, 


while Artist Jack Frost shove! 
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men On the basis of past performance, the New York City and 
y ta ; 

seotr suburban market will buy approximately 280,000 of the 1941 


upon e ° 7 
ba models. This market will account for some 9% of the country’s 


per. new passenger car sales. 

t bt In New York City, about 75% of the °41 sales will be in 
"he districts where median family expenditure is less than $4,500. 
1 And in the suburbs also, the majority of sales will be to middle- 
.- incomed families. The middle class are the majority car buyers 
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News is the only newspaper giving majority coverage. And in 
the suburbs, The News has more than twice the circulation of 
any other New York newspaper. 

The News covers the New York market alone, without 
duplication, at one low cost. The News Metropolitan edition 
rate of $1.85 per line in the Sunday News reaches nearly as 
many families in New York City and suburbs as all other New 
York Sunday newspapers combined. To use the other four 
Sunday papers costs the automotive advertiser $4.20 per line— 
and more than 500,000 circulation is beyond the city and 
suburbs. Daily $1.85 per line in The News buys more circula- 
tion—gives far broader coverage—than $2.73 spent for all 
other New York morning newspapers, or $2.99 spent for all 
New York evening papers. 

To step up sales of the 1941 cars, step up your 


schedule in The News! 
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U.S. Defense Expenditures Reach $10,000,000,000 


130,000 Airplane Engines, 
20,000 Trucks are Ordered 


DETROIT. — The defense com- 
mission reported last week that the 
nation’s arms output was up to 
2,400 aircraft engines, 700 planes, 
more than 10,000 semi-automatic 
rifles and 100 tanks a month. 

The defense program, the com- 
mission said, already had put 1,000,- 
000 persons to work in the last 
two months, and “several million 
more will be needed by next No- 
vember.” 

The agency likewise reported 
that it had approved contracts 
totaling more than $10,000,000,000 
and that the Army and Navy had 
awarded nine-tenths of these, in- 
cluding $3,300,000,000 for ships, 
$1,500,000,000 for factory expansion 
and housing, $1,500,000,000 for 
planes and parts, $600,000,000 for 
ammunition, $500,000,000 for guns 
and $400,000,000 for trucks and 
tanks. 

These contracts, plus those placed 
by the British and other nations, 


Urges ‘Big Three’ 
To Construct Non- 


Engine Plane Parts 


DETROIT.—The War Depart- 
ment, through Dr. George Meade 
of the National Defense Advisory 
Commission, has proposed that the 
“Big Three” automobile companies 
(Ford, General Motors, Chrysler), 
assume responsibility for produc- 
tion of non-engine parts and sub- 
assemblies for the government’s 
new bomber plane construction 
program as a means of expediting 
output. 


Under Dr. Meade’s plan, which 
is being considered by the com- 
panies, GM would be responsible 
for supplying the non-engine needs 
of the North American aviation 
bomber; Chrysler for Glenn L. 
Martin and Ford for Consolidated 
Aircraft in each case, the automo- 
bile companies would act as sub- 
contractors for the parts, which 
would be shipped to government 
plants for construction into fin- 
ished planes by the aircraft com- 
panies, which would be the pri 
mary contractors. 


It is understood here that the 
total number of planes immediately 
involved in this phase of the de- 
fense program is 3,000 or 4,000 and 
the entire primary contract might 
be awarded to Glenn L. Martin 
Co., which, in turn, would sub- 
contract to North American and 
Consolidated the construction of 
the types of planes built by the 
latter companies. 


Although the matter still is in 
preliminary discussion stage, trade 
sources here understand that Gen- 
eral Motors and Ford have ten- 
tatively accepted Dr. Meade’s pro- 
posal provided they can name the 
companies from which they will 
buy a portion of the parts and 
subassemblies. 

Chrysler also is understood to 
have accepted, provisionally, with 
the understanding that the agree- 
ment with the government will in- 
clude other companies as_  co- 
signers and as direct participants 
rather than as suppliers to Chrys- 
ler. 


eager 
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commit American industry to pro- 
duce 50,000 airplanes and 130,000 
airplane engines, 9,200 tanks, 2,055,- 
000 guns of all kinds and their 
ammunition, 380 Navy ships, 200 
mercantile ships, 210 camps and 
cantonments, clothing and equip- 
ment for 1,200,000 men and 50,000 
trucks. 

Also under contract are 40 gov- 
ernment factories, among them the 
first mass production tank factory 
in the world, five explosive plants, 
six ammunition plants, five ma- 
chine gun plants. 

Gun contracts embrace 400,000 
automatic rifles, 1,300,000 regular 
rifles, 17,000 heavy guns, 25,000 
light guns, 13,000 trench mortars, 
300,000 machine guns. Other con- 
tracts call for 33,000,000 loaded 
shells. 

The commission said that in the 
last six months, stock piles of such 
strategic materials as tin, anti- 
mony, manganese, tungsten, and 
chrome ore had been accumulated, 
production of synthetic materials 
encouraged, and expansion of facil- 
ities to produce aluminum, vital 
in the construction of warplanes, 
had been undertaken on a large 
scale. 

Eighty thousand miles of roads 


SCENES from “Army on Wheels,” 





first official sound motion picture of 
U. S. Army mechanized forces in defense maneuvers. The film was produced 
by the truck division, Dodge Brothers Corp., in cooperation with the U. 8S. 
War department. 





Studebaker, Buick Awarded 


Airplane Motor Contracts 


SOUTH BEND.—A huge airplane 
engine manufacturing plant cover- 
ing 21 acres of land was authorized 
for Studebaker Corp. Jan. 2 by 
President Roosevelt and the na- 


were being improved to facilitate|tional defense advisory commis- 


rapid movement of troops and 
materials, the report said. 


U. S. Turns Down 
Reuther Plan For 
900 Planes a Day 


DETROIT. — The Reuther plan 
for utilizing automotive industry 
facilities to turn out 500 warplanes 
a day was reluctantly termed im- 
practicable last week by defense 
production experts. 

The plan, calling for use of now 
idle automobile plants and machin- 
ery to step up aircraft production, 
was fathered by Walter Reuther, 
director of organization for CIO’s 
United Automobile Workers at 
General Motors plants. It was sub- 
mitted to President Roosevelt by 
Philip Murray, CIO chief. 

Defense experts who declined to 
be quoted by name listed these 
obstacles: 

The difficulty of obtaining suf- 
ficient machine tools, either new 
or old. 

The impossibility of obtaining 
sufficient aluminum products in 
the six months preparatory period 
before the projected start of 500- 
a-day plane production. 

The fact that automobile plants 
already were being assigned major 
defense jobs. 

Lack of immediate armament for 
so great a number of planes as 
the UAW plan contemplates. 

Production experts said they were 
reluctant to find fault with the plan 
because it demonstrated the desire 
of labor to contribute to the defense 
program. 


Raymond Heads Campbell 


EAST BOSTON, Mass.—N. C. Ray- 
mond has been elected president of 
A. S. Campbell Co., Inc., manufac- 
turers of grille guards, bumper guards 
and license plate frames for both the 
oo manufacturers and the accessory 
rade. 


SCHEDULED for salvage, this 1905 Packard truck was saved as a museum 


piece when it was found to be equipped with a steering column gearshift . 


“ee } 


the same steering column gearshift that was introduced to the public as an | 


automotive innovation in 1938. When 


‘“‘discovered,’’ the Packard 


veteran was 


still in service in an obscure corner of the Packard plant in Detroit. 





sion in a major step toward in- 
creasing airplane production. (This 
was reported in AUTOMOTIVE NEWS 
Dec. 30). 

The plant, second large ex- 
pansion by a major South Bend 
industry as a part of the national 
defense program, will be supple- 
mented by other plants to be 
erected and operated by Stude- 
baker in Fort Wayne, Ind., and 
Chicago. The building program is 
to cost in excess of $36,000,000. 

According to unofficial informa- 
tion available, the Fort Wayne and 
Chicago supplemental plants will 
manufacture engine parts which 
will be shipped to the South Bend 
plant to be constructed both for 
manufacturing parts and for as- 
sembling the completed engines. 

It is reported that a minimum of 
4,000 persons will be employed in 
the South Bend plant. 

Information from Washington 
indicated Studebaker would build 
2,600-type engines for Wright Aero- 
nautical Co. 

A 90 percent complete plant at 
the Bendix Aviation corporation 
represents South Bend’s other 


Ford Co. Appeals 
ToSupreme Court 


On NLRB Case 


WASHINGTON.—The three-year 
war between Ford Motor Co. and 
National Labor Relations Board 
reached the highest court in the 
land last week. Appealing a board 
order holding it guilty of unfair 
labor practices, the company 
charged that the NLRB had con- 
sidered its case “with bias and 
prejudice.” 

The petition specifically seeks 
review of a Sixth Circuit Court of 
Appeals (Cincinnati) ruling up- 
holding the board on all except 
one count against the company—a 
charge that distribution of a state- 
ment on Henry Ford’s labor views 
to his employes was an unfair la- 
bor practice. The government is 
understood to be considering an 
appeal on that portion of the de- 
cision. 


AMA President Pledges 


Full Aid to Roosevelt 
DETROIT. — Alvan Macauley, 
president, Automobile Manufac- 
turers Assn., in answer to Presi- 
dent Roosevelt's appeal for a 
speeding up of defense prepara- 


tions, sent a special telegram 
to the President saying that the 
automobile industry would put 
every available facility it had 
to the task of speeding up 
defense production and would 
respond to every call of the 
government, regardless of the 
sacrifices that could be involved. 





national defense expansion pro- 
gram. 

Also announced last week by the 
War department was that Buick 
would build aircraft engines for 
national defense. Harlow H. Cur- 
tice, head of the automobile con- 
cern, said that negotiations had 
been under way for some time 
looking to the manufacture by 
Buick of Pratt & Whitney engines 
(see AUTOMOTIVE NEws, Dec. 23). 

Curtice said that the company 
contemplates building the 1,830 
cubic inch displacement type 14- 
cylinder aircooled engines under 
license by Pratt & Whitney. 

The War department announced 
Jan. 2 that Buick was awarded 
$24,313,150 to increase facilities at 
Genesee county, Mich., for produc- 


tion of plane engines. 
* * * 


Kelsey Hayes Receives 


Additional Shell Orders 

DETROIT.—Kelsey-Hayes Wheel 
Co. has been awarded an order for 
the manufacture of $1,800,000 worth 
of three-inch projectiles for the 
United States Navy, officials of 
the company have revealed. 

A spokesman said that a $1,239,- 
000 order for the projectiles had 
been received two months ago and 
that an additional order totaling 
$500,000 was received recently. 


International Harvester 


Strike Still Deadlocked 
FORT WAYNE, Ind.—C. M. 
Harrison, superintendent of the 
Fort Wayne works of International 
Harvester Co., where a. strike 
started Dec. 31, has charged United 
Automobile Workers of America 
with “breaking off negotiations 
and precipitating the strike despite 
urgent efforts of a government 
conciliator to mediate the dis- 
pute.” 

Picket lines formed at the plant, 
employing about 3,300 persons, and 
union officials said they would be 
maintained until the differences 
are settled. Union officials said 


that “the whole secret of this dis- 
pute is refusal of the management 
to insert in the contract what they 
agreed to verbally.” 









Defense 


STP TTS 
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Knudsen Given 
Wide Powers Ags 


Defense ‘Czar’ 


WASHINGTON. — William g 
Knudsen, former president of Gep. 
eral Motors, will become direct 
general of the national defeny 
program under the executive orde 
creating the new office of prody. 
tion management, it was learne 
here last week. Although Presiden; 
Roosevelt, in announcing the new 
office, insisted no one man woul 
be given command of preparedneg;, 
one draft of the order actually 
establishing the office, make’ 
Knudsen administrator-in-chief, | 


Sidney Hillman, labor representa. 


tive, slated to be associate directo” 
general, will be advisor to Knudsen 

but have no administration author.) 
ity, it is stated. 

Under the setup, Secretary of! 
War Stimson and Secretary of! 
Navy Knox, the other members of | 
the office of production, will re. 
tain their administrative functions 
as heads of the Army and Navy, 
exercising them under the director 
generalship of Knudsen. 

Two other 
personnel matters are also facing 
the President. They are: 


1. Appointment of an adminis. 


trator of priorities. Donald M. Nel- 
son, administrator for the existing 
priorities board, is to be elevated 
to membership on the new priori- 


ties board, leaving the important. 
position of administrator vacant. | 
William L. Batt, deputy to defense 


commissioner Edward R. Stettinius 
jr., has been mentioned for the 
post. 

2. Selection of a chief for the 
“production subdivision” of the new 
office of production management 
for defense. The head of this sub- 
division will be next to Knudsen. 


himself, the most important offi-” 


cial in industrial mobilization. 
Friends of John D. Biggers, Knud- 


sen’s deputy, are urging his ap- 


pointment to this position. 


Nash Will Build 


Army Trailers 


DETROIT. —A 
for trailers for the United States 
Army has been received by Nash- 
Kelvinator Corp. it is announced by 
George W. Mason, president. 

The trailers will be manufactured 
at the Racine, Wis., plant of Nash 
Motors and preparations for this 
production will start immediately. 
The Army trailers will begin to 
come off production lines about 
Mar. 1, it was reported. 


Curtiss-Wright Buys 


Marmon Car Factory 
NEW YORK.—Acquisition of the 
huge Marmon Co. plant at Indian- 
apolis, formerly devoted to the 
manufacture of Marmon automo- 
biles, was announced here last 
week by Curtiss-Wright Corp., air- 
plane manufacturers. 


Defense Instructor 

SOUTH BEND.—E. L. Delahanty, 
superintendent of stores and produc- 
tion records at Studebaker Corp., has 
been appointed an instructor of in- 
dustrial management at the University 
of Notre Dame. This work is in com 
nection with the special training of 
defense production men recently 
authorized by the federal government. 





JOE ROSA, of Hammond, La., is shown repairing a tire at the tire repair 


school of Goodyear Tire & 


training course maintained by the Quartermasters Unit of the U. 
| Left to right are William H. Rayborn, Aiken, S. C.; Rosa; Eddie Trussell, 
' Carlisle, Ky., and Instructor Hood, of Goodyear. 


Rubber Co. 


at Akron. The work is part of § 


Ss. Army: 


important defense - 


$3,000,000 order ~ 
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= | We Win Another Point With This 


EVIDENCE UNDER COVER 


These three unretouched photographs of push rod covers show the results of 
tests of three nationally sold, popular brands of motor oil. 








rs 
der SLUDGE ... TRACE SLUDGE . .. HEAVY SLUDGE... EXTRA HEAVY 


ates fac jena . ; : : : 
ish- Stabilized Quaker State Motor Oil. 30¢ motor oil. After comparative test | 25¢ motor oil. After comparative test 


| by After comparative test... push rod ... there is a heavy film of buttery . .. push rod cover is thickly covered 
red cover is almost spotlessly clean. sludge over surface of push rod cover. with layer of hard granular sludge. 
‘ash 
this 
ely. 

to 
yout 






ory \, QUAKE 
‘ , : . “4, STAVE ot 7 
the nearly all the sludge, varnish and acid. Consequently, the New Lamia WO 


jan- * awe . A 
the Stabilized Quaker State means a cleaner motor, a smooth-running 


@ Quaker State has developed a process that gets rid of the 


unstable elements in motor oil... those trouble-makers that cause 


- motor, a well-protected motor .. . and a satisfied motorist too. 
air- Try it yourself ...in your own car. A motor expert appre- 
ciates better than anyone the improved performance and protec- 
tion it gives. The longer you use Stabilized Quaker State, the more 
uc enthusiastic a booster you will become. Quaker State Oil Refining 
sity Corporation. Oil City, Pennsylvania. 


. The New 
STABILIZED QUAKER STATE MOTOR OIL 
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Registration and License Laws for Passenger Cars, 1940-1941 


(Prepared by American Automobile Assn.) 
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Alabama Montgomery_[State Revenue Commision (RESIN Nov. 15, 190] * “Oct. 1, 1990] Vex Yes mo Sse Yes | Reciprocal No Black Yale 
Arizona............ | Phoenix............/ Div. of Motor Vehicles.........../>SEMCAMREN” Dec. 31, 1940] Jan. 30, 1941 Dec. 1,1940| Yes | Yes Good until revoked a. | [Yes | # | Yes | Black __|Co 
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New Mexico... aon Dec. 31, 1940] Mar. 1, 1941 |[Dec. 1,1940| Yes |Yes | 14 | Bipweesnually D mbe'! No | Yes | 3 Months | Yes [Red Yellow 
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Wisconsin... one N! Dec. 31, 1940) Mar. 31, 1941 Nov. 1, 1940] Yes | Yes 16* oad tihatiaia Yes | Yes Reciprocal | Yes Black vauoe i 
Wyoming .. Dec. 31, 1940] Mar. 1, 1941 |Dec. 1,1940|No |— | 15 | No | No _ | 90 Days | Yes /|Red White © 
sca: a Dec. 31, 1940 pon 1 Sot ft No | Yes_ | 90 Days’” | No | White Green — 
Canal Zone...... tc eae emcmoow ——Th 31,1940, = * —__‘|Dec. 1,1940] Yes | Yes 18 seal itis daialibds No | Yes | 90 Days No /Black Orange © 
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Manitoba. ae "commence _—_—(| Dec. 31, 1940 Pee. 1, 1940] Yes [Yes | 16 | eapice anouaily Dee. st. YES | * | Reciprocal | No Black _ Yellow § 
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THE ABOVE CHART, showing 1940-41 re 
with the AAA’s 1940-41 edition of the Digest of 


Canadian War Production 


Near $2,000, 


Special to Automotive News 


TORONTO.—Canada’s production 
for war purposes will be at the 
rate of $2,000,000,000 per annum 
by mid-summer, according to fed- 
eral government officials. 

Mechanized transport, universal 
carriers (produced by Canada’s au- 
tomotive industry) tanks, guns and 
shells will make up half of this 
total. Chemicals, explosives, air- 
planes, equipment for troops and 


rrr to Buffalo? 


Stay at Hotel 
Lafayette. Right 


in the center of 
Buffalo's busl- 
ness, theatre and 
shopping dist- 
ricts. 


RATES 


Single $2.50 up 
Double 4.00 up 
Special rates 
for 4 or more. 


Write for 
Folder D-10 


HOTEL LAFAYETTE 


Buffalo, N.Y. K. A. Kelly, Mor. 





000,000 a Year 


supplies will constitute other half. 

Canada’s before - the - war indus- 
trial production exceeded $4,000,- 
000,000 per annum. It now exceeds 
$5,000,000,000 and, with the coming 
into productional operation of the 
many new plants, it will be even 
higher. 

Approximately half the munitions 
and other war material output will 
come from new plants. The Cana- 
dian and British governments have 
invested in the construction and 
tooling of these new plants in 
Canada already a total of over 
$280,000,000, Britain providing $2 
for every Canadian $1. These plants 
are for the manufacture of products 
not formerly produced in _ this 
country. 


New regulations to transfer la- 
bor from civil to war production, 
as required, are forecast as are 
further restrictions of so-called 
non-essential buying and imports. 
During 1940 the United States sold 
Canada about three-fourths of the 
total imports of this country 
amounting to over $1,000,000,000 in 
value. During the year Canada’s 


{Minister of Public 
Worke may grace | 
Grace period of 4 mos. | 
| 
| 
| | 
| | 
i ! 


sales to the United States totaled 
$440,000,000. Because of the wide 
disparity between Canada’s dis- 
bursements and receipts and be- 
cause of the indicated heavy in- 
crease in Canada’s war material 
purchases from the United States 
during the new year, the author- 
ities state that it is imperative 
that importation of non-essentials 
from the United States be further 
curtailed. 

The steel situation is said to be 
the biggest single bottleneck. Con- 
sequently, it is added, the admin- 
istration is likely to ban the use 
of steel for new buildings at any 
time now as well as to impose 
other curbs on civil steel con- 
sumption. The next budget, it is 
freely predicted, will increase and 
extend taxation. Taxation revisions 
in part will be designed to increase 
the government’s income and in 
part to reduce demand for so-called 
non-essentials. 

Many shops in Canada enjoyed a 
record holiday business and not a 
few of them paid their employes’ 
bonuses. Even the earnings of the 
Canadian rails approach boom-time 
levels so closely that it has been 
predicted that they may well reach 
a new peak in 1941. 


Chris Sinsabaugh’'s sparkling 
“Sparks’’ column is read by the 
“wide-awake” in industry. 





| 
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Supplementary list showing extension period if any, for securing 1941 plates in States and Provinces where no extension is granted by law will be issued by A. A. A. in January 


stration and license laws of various states, was prepared by American Automobile Assn. in cooperation with state officials. 
otor Laws, which is widely used by traffic officers, highway patrolmen and courts throughout the United States. 


iecre permit within 
25 day 

ttMust secure liability 
insurance after 30 days. 
“Must register immedi- 
ately. 


—- 


It is being released slot 


Penna. Studies Weight Law 
After ‘Bottleneck’ Complaint 


Special to Automotive News 

HARRISBURG, Pa. — (UTPS). — 
A drive to increase the weight load 
allowed on state highways launched 
last week by Pennsylvania Motor 
Truck Assn. brought immediate 
words from the highway depart- 
ment that many roads in the 
commonwealth couldn’t stand ex- 
cess weight. 


Howard D. Gibbs, president of 
PMTA, said Pennsylvania limits 
gross weight to 39,000 pounds on a 
tractor, semi-trailer, while neigh- 
boring states allow higher; New 
Jersey permits 60,000 pounds. 
Gibbs contended the situation cre- 
ates “a bottleneck for transporta- 
tion by motor truck” and hinders 
a normal flow of materials for 
national defense across the state. 

“A truck coming from any one 
of these States into Pennsylvania,” 
he said, “must either leave part of 
its cargo at the border or transfer 
it to a second truck. 

“In the event no second truck is 
available, the cargo must be left 


and picked up later, thus delaying | ‘ 


the shipment. If a second truck is 


pressed into service immediate! 
transportation costs are increas 
and these added costs are us 
passed on to the consumer.” 


Gibbs cited as one example ‘ 
this “hindrance to the rearmamé 
program a Detroit trucking co 
pany that is hauling brass # 
copper blanks and tubing from 
troit to arsenals in Philadelphi 
Baltimore and New Jersey. The 
shipments move regularly throu 
Pennsylvania and are subject to 
weight limit of 39,000 pounds whit 
is much lighter than the load pe 
mitted in Michigan and Ohio.” 


The PMTA president said that 
poll of his group disclosed th 
many times Pennsylvania trv 
operators have received rush © 
ders that often are in excess ‘ 
50,000 pounds but “had to delé 
part of the shipments because ' 
our state’s weight restrictions. 

I. Lamont Hughes, Pennsylva" 
secretary of highways, said his ° 
partment was studying what ot 
states are doing, adding 
‘we’re also watching what it’s @ 
ing to the roads in other sta# 
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The Studebaker Champion i in the lowest price field! 
The Studebaker Commander in the low-medium price field! 
The luxurious Studebaker President Eight! 


PLUS 





Three sensationally low priced new Studebaker Trucks 
that any passenger car dealer can sell! 


To} 
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Pe 


ERE’S a sure-fire plan that 

should put many extra de- 

posits in your bank book every 
month of 1941. 

It's the Studebaker plan of 
covering every automotive 
prospect in your territory with 
a Studebaker product. 

You're sure to sell a lot of the 


extra prospects that you con- 


-cylinder TT hal 





tact with this unusual Stude- 
baker line—and that means 


you'll make a lot of extra profit. 


Write today for a detailed 
analysis of the money-making 
possibilities of the complete 
Studebaker line in your terri- 
tory. Address Paul G. Hoffman, 
President, The Studebaker 
Corporation, South Bend, Ind. 


aya: F) 
4d 
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PE > TT 


the Io Owest Price PP 


Why there’s money in it for you 
in handling. this complete 
Studebaker line: 

©eYOuU MAKE JUST ONE: INVESTMENT! 

*YOU PAY JUST ONE OVERHEAD! , 

*YOU CARRY JUST ONE LINE OF PARTS! 
®YOU ADVERTISE JUST ONE NAME! 

© YOU BUY JUST ONE ELECTRIC SIGN! 

®YOU DO BUSINESS WITH JUST ONE FACTORY! 
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STATES 


Alabama 


Arizona 


Arkansas 


California 


Colorado 


Connecticut 





Delaware 
Florida 
Georgia 
Idaho 
Illinois 
Indiana 
Iowa 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 


Missouri 






Montana 
Nebraska 
Nevada 

New Hampshire 
New Jersey* 
New Mexico 
New York 
North Carolina 
North Dakota 
Ohio 

Oklahoma 
Oregon 
Pennsylvania 
Bhode Island 
South Carolina 
South Dakota 
Tennessee 
Texas 

Utah 

Vermont 
Virginia 
Washington 
West Virginia 
Wisconsin 
Wyoming 

Dist. of Col. 


Total All States 
for November 


Total 
to Date 
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New Passenger Car Registrations, All States for November, 1940-1939 
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Figures supplied by R. L. Polk & Co., and for New York City area by Sherlock & Arnold 
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Why the 


TAT ORAW UTNE 


is always being 


SOUGHT BY DEALERS 


instead of being sold to dealers 
by high-pressure solicitation 


Chevrolet dealers enjoy the highest volume of passenger car and 
truck sales, year after year 


Chevrolet dealers score the highest average unit sales per dealer of 
any organization in the industry, year after year 


3 Chevrolet dealers lead in used car sales, year after year 


Chevrolet dealers alone—of all dealers in the industry—operate under 
the fine, friendly policies of Chevrolet’s famed Quality Dealer Program 


Chevrolet dealers have the leading low-priced car for 1941—the 
leading low-priced truck for 1941—the biggest-selling products in 
the biggest sales field 


Chevrolet dealers are on their way to sales leadership in the 
industry again in 1941, just as they have taken leadership in pas- 
senger car sales for nine of the last ten years 


CHEVROLET MOTOR DIVISION, General Motors Sales Corporation, DETROIT, MICHIGAN 


Facts ... Figures ... Dealer Favor... All Prove That... 


Again CHEVROLEP’S THE LEADER 


WHEN YOU HAVE THE CHEVROLET FRANCHISE YOU HAVE FRIENDS 
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Wall Street Greets New Year With Puzzled Min 


Aid-to-Britain Program | 
Is Not Clear to Trade, 





U. S. Automotive 
Wholesalers Note 
Big Sales Gains 


DETROIT—In a preliminary 
survey of wholesale trade in the 
United States in 1939, the U. S. 
Department of Commerce reveals 
that there were 7,996 wholesale es- 
tablishments dealing in cars, 
trucks, accessories, parts and tires 
during the period. 

Their sales amounted to $1,995,- 
277,000 and operating expenses to- 
taled $218,605,000, or 11 percent of 
sales. They employed an average 
of 72,070 workers in 1939 and pay- 
rolls totaled $115,145,000. 
Inventories on hand at the end 
of the year amounted to $154,046,- 
000, according to the report. 

There were 936 manufacturers’ 
sales branches and 67 manufac- 
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Special to Automotive News 

NEW YORK.—The beginning of 
a new year found Wall Street full 
of mixed emotions and no doubt 
this was merely a reflection of the 
remainder of the country. There 
appears to be general agreement 
that, barring an unexpected sudden 
interruption in the a pro- 

THE BRUSH _of J ‘ gram, that business activity as a 
Cadillac Sixty Specials "since that bean Qeaten oan Eeapeboaet eee .- whole will be better in 1941 than 
ago. Last week hitcomb stopped in Detroit to buy a 1941 model and visit| in 1940. But gains are expected to 


the factory. Whitcomb, whose work appears on fiction as well as advertising 
pages of national magazines, is shown, right, with D. E. Ahrens, general be rather uneven and there may 





sales manager of Cadillac. be some losses along the line. 
Few are willing to predict, for 
branches were in existence in the Seeks Tax Reduction instance, what the year will bring 


United States, and they employed| jn —Declari _|forth for the automobile industry. 
31,380 workers drawing $43,682,000 | oline ey z lar bee care "ne. This is because the administration 
during the year. Sales in 1935 to-|cessity, State Senator E. M. Neubauer|as yet has not really laid down a 
taled $1,518,036,000 for the estab-|0f Orleans announces he will seek to| specific production program for 


, . 2 lace a one cent tax on amusements . ns : 
turers’ sales offices for the period, | lishments. by introduction of a bill at the next| defense and aid to Britain. Until 
the report showed. iasclialinebctiata —- 4 _— a He will ate this is done, there is no sound 

: ’ c- vo 
In 1935 it was shown that only| pete Wemhoff’s Fourth Dimension|ing the state tax from five cents to|™ethod of determining to what 
5,790 wholesale automotive! offers news of automotive advertising. | four cents. extent automobile production will 





@ If it’s beauty that your customers want, be sure to 
sell them a 1941 car upholstered with canda cloth— 
the colorful new upholstery fabric designed by the 


country’s leading upholstery stylists. 





@ If it’s durability that is uppermost in their minds, 
again the answer is canda cloth—the upholstery fabric 
that withstands the hardest of wear, not only in labo- 


ratory tests but in actual use. 











@ If it’s cleanliness they are looking for, once 
more the choice should be canda cloth—the upholstery 
fabric that can be safely and easily washed with 


soap and water. 





@ Remember—every time you sell a new car with 
canda cloth, you are paving the way for greater used-car 
profits, because canda cloth stands up so well and 


is so economical to recondition! 
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LINS & AIKMAN CORPORATION 


200 Madison Avenue : New York City 


























Financial 


STOCK PRICE AVERAGR 
Previous Latest 
Week Week Change 


24 motors ........00. 34.00 34.10 40,1) 
10 car-truck co.’s .... 35.39 35.46 40.07 
10 parts-access. ..... 27.83 27.98 4915 
4tire-rubbers ...... 18.09 18.50 +9.4) 


be interrupted for armaments 
ramifications of the defense , 
aid to Britain programs 
tremendous and undoubtedly ; 
necessary to feed the progran 
the country in small doses to 
able the public to grasp it, 

Prices of stocks of automy 
companies, in the average, st, 
1940 several points above + 
current levels. They dec]j; 
sharply in the spring “break 
the stock markets and haye 
covered most but not all of 
loss. General Motors, for ins 
had a net loss for the yea 
about five points, certainly no) 
bad showing when the event 
the year are considered. 


U. S. Machine Ty 
Industries Sho 
14% Return in ‘ 


WASHINGTON. —A_ report 
“Machine Tool Manufacty 
Corporations,” in the FederalT; 
Commission’s project for the 
lection of annual financial re 
from industrial corporations 4 
ating in principal industries of 
United States, was issued 
week. 

The eight “Machine Tool” 
facturers are of the more impo 
concerns in this industry, 
the standpoint of investment 
value of goods sold. 

The 1939 preliminary rep 
shows that the combined “val 
products” for the “Machine 1 
industry, on an establishment 
sis, amounted to $218,044,728 
that year. The eight corporati 
included in this survey re 
consolidated sales for the 
1939 aggregating $79,045,896, 
slightly over 36 percent of the 
tal value of products reported 
the Bureau of the Census for 

The costs and expenses ap 
to the goods sold, or the 
operating outgo (including 
materials, wages, taxes, dep 
tion, and so forth), amounte 
$65,424,294. 

The net income on the a 
corporate net worth inve 
after provisions for income 
was $10,999,718 for 1939, a ral 
return of 14.6 percent of 
stockholders’ investment. 

The combined net income, 
fore deduction of interest on 
term borrowings and income 
on the average total capital 
ployed by these corporations 
their “Machine Tool Manufat 
ing” operations, was $13,868,2% 
1939, and this represented 4! 
of return of 19.5 percent oD 
total capital employed. 

The cash dividends paid, ° 
crued, on preferred shares amo 
ed to $57,754 during 1939, ané 
the common shares $8, 
These cash dividends repre 
a return of slightly over 88! 
cent to the stockholders 0 
average ledger value of $756! 

The total inventories ° 
eight corporations com 
amounted to $18,398,661 at the/ 
ginning of 1939 as compare 
$23,716,204 at the end of 19 
an increase of 28.9 percent. 




























Oberhue Demonstrate! 


New Sound-Deade® 


CHICAGO.—Not only was 
new equipment on display at 
Automotive Service Indust! 
show here but the old timers 
their share in the show > 
strating that they too stil 
something to contribute to th 
tomobile industry. , 

F. A. (Fritz) Oberhue, for ? 
sales manager of United ™ 
was here to demonstrate bis, 
line — “mute,” a sound 4ea% 
for metals, made by Composité 
terials Corp. of Detroit. 
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OF LEADERSHIP 


The volume of Display Advertising carried by the Cincinnati Times- 
Star during 1940 jumped well over its own record for the previous year 
to a total of nearly 3,500 pages, or more than 8,000,000 lines. 








This latest yearly record represents a margin of leadership of more 
than 900 pages OVER the other evening paper in Cincinnati, of more 
than 1,700 pages OVER the morning paper and more than 1,650 pages 
OVER the Sunday paper . . . and for the 33rd straight year again puts 
the Times-Star FIRST among all Cincinnati newspapers “in the buying 
eyes of the Display Advertiser.” 





This is a record which shows as plainly as handwriting on the wall 
that the Times-Star does the COMPLETE selling job in this rich trading 





; area, where retail sales total more than $300,000,000 annually. 
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; CINCIN NAT] <sseeu5pe00—>TIMES-STAR 
9 Sibi Bie 

§ 

eff HULBERT TAFT, President and Editor-in-Chief 


Owners and Operators of Radio Station WKRC 


NEW YORK: Martin L. Marsh, CHICAGO: Kellogg M. Patterson, 
60 East Forty-second Street 333 North Michigan Avenue 


oe 1 ee | ee | ee | | ee 
Oj meee 5 0D | 


e 
®, 


5 5 SS FY Sw 





16—(16) 


Highway Freight 


Down in Nov. But 


Still Tops 1939 


WASHINGTON.—After a steady 
climb that began at mid-year and 
approached record levels in Oc- 
tober, the volume of revenue 
freight transported by motor truck 
suffered a slight seasonal decline 
in November, American Trucking 
Assns. announced last week. Co- 
incidentally, however, it was stated 
the year’s business has been the 
largest since 1935, there being con- 
sistent month-to-month gains over 
the 1939 months. 

The November volume was 5.9 
percent below October, the report 
said, but 15.2 percent above No- 
vember, 1939, according to com- 
parable reports received by the 
ATA from 241 motor carriers in 
40 states. 

In forecasting another record 
year Ted V. Rodgers, president of 
ATA, said this will be brought 
about by the defense program and 
appreciation of the services of 
trucks becoming more widespread. 
He noted a “distinct tendency to- 
ward strengthening motor lines by 
formation of larger companies. 

“This is a logical step,” he said. 
“It follows the trend in other 
great industries. The public is en- 
titled to the economies of modern 
transportation methods. If the 
trend toward stronger truck lines 
will permit motor transportation 
to serve its customers and the 
public better the movement can- 
not help but be successful.” 


New Petroleum Viscosity 


Conversion Tables Issued 

PHILADELPHIA. — Two tables 
recently published by American 
Society for Testing Materials are 
of interest particularly in the field 
of petroleum products and lubri- 
cants; the pamphlets include vis- 
cosity index tables and conversion 
tables for kinematic and Saybolt 
viscosities and provide in durable 
and convenient form data which 
are widely used. 

Each table is based on and 
amplified from the respective 
ASTM standard methods. The 
tables were originally compiled by 
Standard Oil Development Co. 


Old Timers 
AKRON.—There are now 
rich Co. who 20 
ears of service, while 325 others in 


he same classification are on the 
company’s list of retired employes. 


Youll UKE 
OUR LOCATION 


2,656 em- 











Wh 


HE Abington is conven- 

iently located (see map 
above ). Its attractive rooms 
and suites are Detroit’s 
greatest values. Complete 
hotel service. Dining Room. 
Free parking. Near bus and 
street car. Rooms with bath 
from $3.00. Reasonable 
monthly rates. 


TULL 


Wm. J. BAYER * Pres. & Mar. 


0 SEWARD * DETROIT 
ayant NORTH OF GEN. MTRS. BLOG. 





STATES 


Alabama 
Arizona 
Arkansas 
California 
Colorado 
Connecticut 
Delaware 
Florida 
Georgia 
Idaho 
Illinois 
Indiana 
Towa 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
Missouri 
Mentana 


Nebraska 


- | Nevada 


New Hampshire 
*New Jersey 
New Mexico 
New York 
North Carolina 
North Dakota 
Ohio 

Oklahoma 
Oregon 
Pennsylvania 
Rhode Island 
South Carolina 
South Dakota 
Tennessee 
Texas 

Utah 
Vermont 
Virginia 
Washington 
West Virginia 


Wisconsin 
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New Commercial Car Registrations, All States for November, 1940-193 


Figures supplied by R. L. Polk & Co., and for New York City area by Sherlock & Arnold 
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the 4th Dimension 


AFA Maps Drive 


Resumes 
Coincident with the issuance of 
he annual financial report of Ben- 
iy Aviation Corp., the resumption 
~G; national magazine advertising 
: announced by the corporation's 
jvertising counsel, Roche, Wil- 
ams & Cunnyngham. This new 
jvertising program on the part 
¢ the parent company, it is stated, 
entirely distinct from the in- 
~Mividual advertising carried on by 
visions and subsidiaries. 
iS «or some time we have felt that 
e highly diversified and greatly 
ultiplied activities of the Bendix 
ganization in serving the nation’s 
fense program, presented a story 
intense and timely interest to 
| Americans,” said Herbert L. 
arlock, director of public rela- 
ons of Bendix Aviation Corp., in 
plaining the purpose and scope 
the new advertising campaign. 


roject 
“Sa ‘nationwide demonstration of 
ivertising’s educational and _ so- 
l@.] values is projected for 1941 by 
he Advertising Federation of 
erica, through its affiliated ad- 
rtising clubs in all parts of the 
puntry, it is announced by Elon 
Borton, AFA president. 
AFA’ll make an award at its 
th annual convention, to be held 


fen 


uis 


Boston, May 25-29, to the club | 


bing the most constructive and 
ective work in its own city, as 
rt of this nationwide project. 
obert A. Willier, general adver- 


faryl 


chu@ping agent, Wabash Railway Co., 
s been appointed by Borton as 
Mihiagairman of the committee to 
pervise the award. 
inn 
atchy 
ssisin, “Ripe Tomato Acceleration” is 
e attention- getting phrase 
Miem@round which American Ham- 
pred Piston Ring has built its 
nost comprehensive advertising 
Motnd selling program to date. 
Was announced by company’s 
lebm@ipbbers Jan. 2, furnishes central 


heme for ads in January news- 


various Bendix manufacturing | 





N pers and is backed by mass of 
isplay, hand-out material and 
m ect mail for both jobber and 





ealer use. 
Jevlesults 
- ‘Substantial progress” in Penn- | 
j mew 


vania’s campaign to eliminate 
bjectionable” billboards by co- 
ewl@eration rather than legislation 
S reported at a meeting Dec. 
in Harrisburg of the Coopera- | 
ve Roadside Improvement Com- | 
pamttee of the state department of | 
merce. 
“he committee, which includes 
Presentatives of the outdoor ad- 
tising industry and other in- 
sted groups, reported that more 
n 900 signs of all sizes have 
n removed from the Lincoln 
William Penn highways in | 
st areas” agreed upon as “defi-| 
ly scenic” at the beginning of | 
campaign Sept. 20, and added | 
t there are other signs to be | 
oved in those areas. 


gulation 
Toposed legislation, empower- 
the Maryland state roads com-| 
Sion to rid the state’s highways | 
illuminated billboards when 
Y are found to constitute a 
nace to safe driving, has been 
teroved by the State Legislative 
neil for consideration of the 
—#1 session of the Maryland legis- | 
i re which convenes in January | 
nnapolis. 
he restrictions on illuminated | 
__fllboards, designed to regulate | 
ning flashing and rotating lights | 
Bed on some roadside displays, 
contained in a bill which also 
reases the roads commission’s | 
—®Wers over billboards of all | 
sco™PDes, 
—the Proposed legislation will in- 
y"@ase fees on permits for roadside | 
8, and will permit the state) 
lum ds commission to regulate their | 
_-~ 1 accordance with their dis- 
wece back from the road. It also 


Caro! 















Jirgiv 


jirgi® 


Bendix Aviation Resumes; 


By Pete Wemhoff 


the bill, the state roads commis- 
sion may refuse to issue a permit 
for billboards not conforming with 
the safety requirements stipulated, 
and upon 15 days’ notice may re- 
quire the removal of any existing 
billboard not meeting requirements. 


It is provided, however, that an 
appeal from the action of the 
commission may be made to the | 


Milton B. Koche, Koche & 
O'Leary—Pontiac 


Carvel Sparks, Willys Phila. 
Co.—Willys-Overland 


William S. Walker, Selmi 
Motors—Oldsmobile 


A 


Albert Green, Wager & 
Karpeles—Dodge-Plymouth 


More Dealers’ Photographs 
in Next Advertisement 


circuit court of the county 
which the billboard is located. 


Followup 

White Motor, which conducted a 
series of screen tests in its exhibit 
at the American Trucking Assns.’ 
convention in Los Angeles, has just 
issued “Hollywood ATA Reporter 
No. 2,” an eight-pager showing 
numerous photos taken. 

First edition was a miniature 
copy, which served as an invita- 
tion to take a screen test. 


Joins 

Behel and Waldie, Chicago ad- 
vertising agency, announces the 
association with the firm of George 
L. Briggs, formerly executive vice- 
president of Wilkening Mfg. Co. 


Ar ee te TL Oa 
Motors—Chrysler-Plymouth 


Total recommendations 


(17)—17 


"| High-Octane Fuel Makers 


Urged to Expand Facilities 


NEW YORK.—A $30,000,000 ex- 
pansion of the oil industry’s equip- 
ment for production of 100-octane 
aviation gasoline to assure ample 
supplies for defense and other 
emergency needs, was recommend- 
ed last week by William S. Farish, 
president of Standard Oil Co. of 
New Jersey. 

The oil executive’s suggestion, 
disclosed by Axtell J. Byles, presi- 
dent of American Petroleum In- 
stitute, was addressed to 15 large 
refining companies which make 


this high test grade of fuel. 


Franklin Wehmeyer, Franklin 
Wehmeyer—Nosh 





For New Car Advertising in 


Philadelphia, Dealers Rate 
The Evening Bulletin FIRST 


(The following is from a recent survey by Ross Federal Research Corporation.) 


QUESTION NO. 1 


Please list in order of importance the newspapers you 
recommend for new car advertising. 


THE ANSWER: 


The Evening Bulletin was rated first 292 times out of 435 
or 67.1%. 


QUESTION NO. 2 


If only ONE newspaper were used which would you 
recommend? 


THE ANSWER: 


lotal recommendations—The Bulletin 





otal answers to question No. 2...... 


The Evening Bulletin 
PHILADELPHIA 


Farish’s communication indicat- 
ed the industry’s present output of 
100-octane aviation fuel could be 
doubled within 12 to 14 months by 
enlarging refinery capacity. A sub- 
stantial additional increase could 
be gained, he said, by augmenting 
the lead content. 


Army Trailer Order 


BRADENTON, Fla.—(UTPS).—A. J. 
Miller Auto Trailer Co., which has 
been engaged in_ building recruiting 
trailers for the U. S. a’ has re- 
ceived a government contract for $435,- 
145 worth of trailers. 


B 


M. M. Elion, Elion Motors 
Studebaker 





ete 288 or 69.9% 


all other newspapers 124 or 30.1% 


Se  . a | 


siaaiada 
NOTE: Other newspapers rated by dealers include 
{wo morning newspapers, two Sunday newspapers, 
one evening newspaper, one tabloid newspaper. 


For the first nine months of 1940, as well as for the 
year 1939 


carried more new passenger car advertising than 


any morning, evening or Sunday newspaper in the 
United States. 





mb’™ Provide that billboards may | 
—* be placed so as to obstruct the | 
To!@W of approaching traffic at an| 


ae te he Evening illetin 


fersecti : . 3 
Section. Also under terms of ypyright 1940, Bulletin Co., Philadelphia 








ENGINEERING 
By A. H. Allen 

NEW MAGNESIUM foundry 
now going up at the Ford Rouge 
plant, while it will be devoted 
primarily to supplying needs of 
airplane engines for magnesium 
castings, is patterned closely after 
the foundry for supplying automo- 
tive castings which adjoins the new 
division. The well-known Ford 
technique in mass production of 
castings is to bring the molds to 
the metal rather than to bring the 
metal to the molds, as is custom- 
ary in most foundries. Ford foun- 
dry engineers have worked out a 
number of almost unbelievable 
applications of automatic and con- 
tinuous pouring of iron, of course 
with the able assistance of equip- 
ment builders and their engineers. 

* * * 


Magnesium alloy, obtained in 
pig form from Dow Chemical 
Co., will be melted in 19 gas- 
fired crucible melting furnaces, 
with total capacity of 11,400 
pounds, located on the second 
floor of the new foundry. Molds 
and cores will be formed and 
assembled on the first floor and 
then placed on conveyors which 
carry them past the melting 
units. Here the molten magne- 
sium will be introduced into the 
sand molds which, after brief 
cooling, are broken apart, the 
castings cleaned and then placed 
in two vertical type annealing 
furnaces where they will be 
given a 40-hour soak for condi- 
tioning. 

* * * 

The metal is a tricky one to 
handle and the danger of fires and 
explosions is always present when 
it is being handled. Once a mag- 
nesium fire gets started, there is 


SIA 


NEW YORK 
OFFERS YOU. 


Belmont Plaza, be- 
cause of its convenient 
location, is hotel head- 
quarters for leading men 
in the automotive acces- 
sories field. You'll always 
meet someone you know 
here. 





Just a few blocks from 
Grand Central Terminal 
and across the street from 
Grand Central Palace, at 
the Belmont Plaza you're 
right in the center of 
things. 


Two excellent, popular - 
priced restaurants — The 
Pine Room and the fa- 
mous Glass Hat, one of 
New York’s smartest cock- 
tail, dining and dancing 
rooms. 


800 well-appointed rooms, 
each with both tub and 
shower, radio and _ full 
length mirror, from $3.00. 


* 


Make advance reserva- 
tions now for the Auto- 


motive Accessories Ex- 
position, Jan. 27th-30th. 


HOTEL 
BELMONT PLAZA 


Lexington Ave. at 49th St. 
NEW YORK 


JoHN H. Stemser, Manager 
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- PRODUCTION « PURCHASING 


aaa : —— 


practically no way to extinguish 
it. Water makes the metal burn 
only more furiously, and the blaze 


spreads almost with explosi .| castings per month. Employing 
icaes. ' re Se ee ae several hundred, the plant will 

* * # supply castings for the Allison en- 
Must Watch gine, built only 40 miles away. 


For ‘Flares’ 

IN MELTING the metal, the top 
surface is kept covered with a slag 
and an operator must stand by to 
smother’ any small “flares” which 
start on the surface. They can be 
recognized quickly because of the 
characteristic brilliance of burning 
magnesium (the same metal is 
used in flashlight photographs and 
photoflash bulbs). When poured, 
the metal is a dull red color and 
as it flows into the mold from a 
ladle, operators stand by with cans 
of a special mixture of chemicals 
which prevents oxidation of the 
metal exposed fo the air. 


In cleaning the finished cast- 
ings, further precautions must 
be taken. Operators all wear pro- 
tective helmets, goggles, aprons, 
gloves, etc., which must be thor- 
oughly vacuum - brushed every 
hour or two. Floors are swept up 
at frequent intervals, and most 
equipment is provided with ex- 
haust hoods which remove most 
magnesium dust as it is ground 
off the castings. This dust is 
highly explosive and can be set 
off by even a tiny spark. 

* * * 

The new Ford light metal foun- 
dry will be one of the largest 
of its kind in the world, with 
capacity of 110,000 pounds a month, 
70,000 pounds of which will be 
required in production of airplane 
engines by Ford, and the rest will 
be released to outside users. While 
55 tons a month does not sound 
like much in the automotive sense, 
it must be remembered that mag- 
nesium has less than one-fourth 
the weight of iron, volume for vol- 
ume, and about two-thirds the 
weight of aluminum. Naturally, 
this makes the metal ideal for air- 
craft uses, and it has been used 
in rolled and extruded forms for 


Statistics of the Automobile 


Production and Value 
Car and truck factory sales, from 
U. S. plants only 
Passenger Cars 
Motor Trucks 
Percentage increase over 1939. Mo- 
tor Vehicles 
Wholesale value of cars 
Wholesale value of trucks 
Wholesale value of cars and trucks 
combined 
Wholesale value of parts, accessories 
and tires for replacement and 
service equipment 
Motor vehicles, accessories, service 
equipment and replacements of 
parts and tires 


Registration 
“oF motor vehicles registered in 
. S. 
Motor Cars 
Motor Trucks 
Percent of new vehicles sold in U. S. 
required for replacement of vehi- 
cles scrapped (average 1930-40) .. 
World registration of motor vehicles 
Percent of World’s automobiles in 
vw. & 
Percent of motor vehicles on farms 
and in villages under 2,500 popu- 
lation 


Total motor vehicle user taxes ... 
Gasoline taxes, federal, state and 
municipal 
Percentage motor user taxes to all 
taxes from all sources, federal, 
state and local 
Foreign Sales 
Number of motor vehicles exported 
from United States 
Percent of U. S. production exported 
Value of motor vehicles, parts and 
tires, exported from U. S.......... 


structural 
types of trucks where dead weight 
or non-payload is at a premium. 
* * * 


Supply Castings 
For Allison 


ANOTHER vast new nonferrous 
foundry, recently completed, is that 
of the Delco-Remy division of Gen- 
eral Motors at Indianapolis, which 
provides better than 200,000 square 
feet of floor space and has capacity 
for 300,000 pounds of aluminum 


called 
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The aluminum foundry will 
known as Delco-Remy plant No. 7 
and was erected and equipped in 
record time, as many as 700 men 
working day and night on the 
construction. 
* * & 


When the defense emergency 
has passed, as it is bound to 
eventually, plant No. 7 likely will 
become the source for all alumi- 
num castings required by the 
General Motors car divisions. 
While motor cars at present do 
not call for any great poundage 
of aluminum castings, possibili- 
ties are that the future will see 
more widespread use of alumi- 
num as a weight-saving measure. 
* * * 


RADIATOR caps on the 1941 
Pontiacs have high-pressure cool- 
ing valves requiring four pounds 
pressure to open vents. This in- 
creases the boiling point of water 
from 10 to 12 degrees, 
better cooling without loss of wa- 
ter in extremely hot weather and 
in mountainous 
uses the same arrangement with 
seven pounds pressure in the sys- 
tem. 


‘KR’ Monel Announced 


By International Nickel 


NEW YORK.—An addition to 
the group of high nickel alloys 
Monel has been an- 
nounced by International Nickel 
Co. It has high strength, can be 
fabricated in automatic screw ma- 
chinery, resists corrosion and can 
be heat treated after fabrication 
to provide an extra measure of 
strength and hardness. 


The alloy is being produced in 
rod and wire forms only. 


“KR” 


Chris Sinsabaugh’s sparkling 
“Sparks”’ 
‘‘wide-awake”’ 


members 


column 
in industry. 





of certain 






be by factory officials. 





manager of Oldsmobile, and R. 








Special to Automotive News 


against over-buying or speculation, 
the monthly report of the business 
survey committee of National Assn. 
of Purchasing Agents emphasized 
that, with industrial activity in 
this country continuing at top 
speed, “considerable planning ahead 
is essential to the prevention of 
interrupted operating schedules 
during the early and middle 
months of the incoming year.” 

Buying policy recommendations, 
it was stated by the report, as 
made public here Dec. 28, “must 
of necessity vary with the types of 
materials involved as _ supply-de- 
mand features are far from uni- 
form at this time. Those companies 
identified with the metal trade and 
machinery are attempting to pro- 
tect manufacturing requirements 
well through the whole new year. 
However, the more common pro- 
cedure at present is coverage on 
materials that will be needed 
through the next three to six 
months, with inventories being re- 
plenished or commitments. ex- 
tended on that basis.” 

The report held that “more ex- 
tensive commitments are quite ad- 
visable where deliveries from ven- 
dors’ production schedules are 
essential, and this liberal purchas- 
ing policy is all the more warranted 
in view of the indications of 
moderate but gradual upward 
movement in commodity values 


insuring 


country. Buick 


is read by the 


Industry 


1940 Calendar Year 


4,476,000 
3,705,000 
771,000 

25% 
$2,413,800,000 
$ 598,300,000 


$3,012,100,000 


$1,250,000,000 


$4,262,100,000 


31,950,000 
27,300,000 
4,650,000 


84% 
47,000,000 


69% 
41% 


$1,772,000,000 
$1,120,000,000 


11% 
230,500 
5.1% 


$ 280,000,000 


Employment 
Employment in automobile, body and 
I DION pres Suiccs sesece vaca 
Weekly payroll, wages 


Motor Trucks and Buses 

Motor trucks in use 

Total special motor truck taxes .... 

Taxes per dollar of gross revenue, 
for-hire trucks 

Number of bus and truck drivers ... 

Motor buses in use 

Number of communities served only 
by motor vehicles 

Number of children carried to school 
daily by buses 

Mileage of rural highways used by 
U. S. postoffice department for 
delivery of mail 

Percent of trucks privately owned 
and operated 

Percent of live stock hauled to 
market by truck 


Motor Vehicle Retail Business 
Total car and truck dealers 
Total repair shops 
Total retail outlets, 
eliminated 
Wholesalers 
Retail gasoline outlets 


443,000 
15,400,000 


4,650,000 
$ 460,000,000 


6.3¢ 
3,900,000 
144,000 


48,000 
3,750,000 


1,392,657 
86% 


41,494 
87,366 
duplications 
94,985 
6,264 
400,000 


National Defense 
The motor vehicle industry has 
undertaken to produce many types 
of Defense equipment. Contracts 
$1,076,082,000 


Partial list: Motor vehicles of all types, armored 
tanks, aircraft engines and parts, airplane con- 
trols and instruments, anti-aircraft fire control 
apparatus, machine guns, ammunition compo- 
nents (cartridges, shells, bomb parts), field 
range cabinets, submarine engines and parts, 
recruiting station trailers, compasses, drift 
meters, radio apparatus, half-track personnel 
carriers, marine engines. 


Prepared by Automobile Manufacturers Assn. 





ee —— of — a he er ae sixes and eights 

t t est volume in the history o e company, 

sep eee eS ciclaie, Phote shows D. K. Ralston, right, general wn 

reviewing the record of the past five years with S. E. 
. Griffin, production manager. Oldsn 

former sales record was established in 1937. 


Plan Ahead 3 to 6 Months, 
NAPA Advises All Buye 


NEW YORK.—Although warning | least.” 
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Commodity prices continu KASH 
strengthen gradually, with fawILLYSt 
ness apparent in most matersMISCE 
but advances in all cases are qy 
moderate, according to the rey, TOTALT. 
Inventories are showing furt *Revised. 
increases, it was reported, & nney, Au’ 
there are many instances whipternations 
supplies would have been built 
to a greater extent by this tig 
had the materials been avail; 94¢ 
Collections, according to the 
port, are presenting no prob O 
Employment increases have } | 
agony : oar ae ext 
y the iculty of obtaining ai 
tional skilled help, but rm dy DETROIT 
cent weeks this has been offset a he 
holiday business that has & rere 28 pe 
he same — 
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ollowing | 
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The Nove 


employment totals at the high 
level in a decade, the report stat 
Devel ' 
evelop Bearing 
o e e ; f 
Identifier to Aid.®",°, 
f 3.76 pere 
Parts Salesmefstions w 
DETROIT.—Said to be an usually h 
tirely new development will be ted for 
leased to industry by United umber 3,0 
tors Service in their 1941 Hy 496,833 for 
and New Departure Bearing mi ‘ Nover 
gram. 01,430, cor 
In recent years, the identiff>ctober. 
tion of bearings has required § New truc! 


siderable study and practice bef 
a counter salesman or order ¢ Pla 
(Wee 



































could correctly determine 
characteristic, size and type 0 
required bearing, and then tr 
late this information into a! 
number. 


A “Bearing Identifier” develog’ 
by United Motors sets up all 
sential bearing information of 
slide rule principle. - . 

With this “Identifier” all #4 °° ‘5 
will now be necessary on ball 
ings is to find the inside diam 
and outside diameter by 4 SilK,, 
measurement with a metric % 
move the slide so the bore is 
posite the type of bearing req 
and the correct number 0 
bearing is instantly located. 

On Hyatt Hy-Load bearings, 
tain the inside diameter and © 
side diameter, identify the typ 
inner and outer race, move 
slide so that the dimensions 
opposite the type of races » 
cated and the complete beat 
number is immediately availabl: 

United Motors predicts the “S 
Identifier” will immediately 
recognized as the greatest alt 
identification that has yet bee? 
troduced in the bearing rep’ 
ment industry. 


Gillac. ..s! 
hevrolet. .s 
hrysler.... 


Idsmobile. ; 
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Crosley Names Lautsba@intary 


Director of Purcbtinmary 

CINCINNATI. — Appointment 
J. E. Lautsbaugh as directo? 
purchases of all products of iL 
ley Corp., is announced by R 
Cosgrove, vice-president and 
eral manager, manufacturing 
vision. 

Lautsbaugh previously had 
with the Westinghouse Ele#ULY 
and Manufacturing Co. vaUST 


Collins & Aikman Bontl¥Yrinrs 
NEW YORK.—Collins & 
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1 
: i bu Tao Ga 
Corp. has made a special distri TOBER 
of approximately $140,000 among : 
employes, according to an 8°" J0VEMBER 


u 
ment made by the company. a 
the corporation’s employes. “:§ Tota; —— 
executives, numbering . close to i to Date 
received a check for $25. 





































































(U. S. and Canada) Eleven Months, 1940-1939 
WEEKS ENDED JAN. 4, DEC. 28 ° Nov. Nov. 1940 1939 Unit 
Jan.1 Jan.1 Previous Week Total Pos. 1910 Pos. 1939 Pos. Gain 
Week Same Week to to Chevrolet ........055. 72,011 1 764,533 41 533,522 1 231,011 
Ended Week Ended Dec. Dec.31 Dec. 31 By James L. Delahanty rs hs ot saene its 48.412 2 489,935 2 436,211 2 53,724 
Jan.4 1940* Dec. 28 Total* 1939*  1940* en ne Plymouth ..........-. 37.452 3 402472 $3 331,932 3 70,540 
SNERAL MOTORS .. 37,650 36,115 37,045 208,238 1,531,265 2,022,615 |_| DETROIT.—A considerable rise| Buick ............... 27,951 4 266,755 4 194,410 4 72,345 
eer eee 22,800 21,750 22,600 118,300 931,669 1,206,828 | is expected in automotive produc-| pontiac .............. 23,817 5 210672 5 141,328 6 69,344 
Bae scee see eeeene 6,000 = 5,417 5,894 = 34,179 231,219 311,164 | tion this week in the United States|Dodge ............... 15,785 7 179,668 6 166809 5 12,859 
pontiac ..-.6es eee eees 3,600 4,174 3,408 25,135 169,320 247,198 and Canada, @S5/Qldsmobile .......... 19,887 6 179,516 7 129615 7 49,901 
Oldsmobile .....-.--- 4,000 4,049 3,943 24,249 160,551 216,201 | AUTOMOTIVENEWS ™ost Plants re-|Studebaker .......... 8,057 9 93,534 8 76,238 8 17,296 
ws eeeeereeeee 1,250 725 «1,200 §=6,375 38,506 41,224 sume normal! Chrysler ............. 9,702 8 88696 9 60,262 9 28,434 
hens ueee 19,630 19,185 18,850 115,290 756,057 1,059,652 | Production Estimate five-day work-|tyudson .............. 6,058 12 73,752 10 55,184 11 18,568 
denna tax 10,500 9,160 10,200 58,750 381,070 549,832 ing schedules|Mercury ............. 6,996 10 72,573 11 58416 10 14,157 
Podget vcccccecceeeee 4,830 6,260 4,500 31,415 244,238 297,829 following tW0/ Packard ...........-- 5,813 13 68,116 12 55,147 12 12,969 
Chrysler ..-----++++-- 2,400 2,010 + 2,300 15,000 72,284 123,311 holiday-cur-| De Soto .........----: 6,102 11 64,946 18 49,037 14 15,909 
saeeenerresens 1900 1,705 1,850 10,125 58,465 88,680 tailed weeks. |Nash ..............-- 4427 15 46689 14 49,273 13 2,584* 
ieavnseseecesecns 11,550 19,967 11,300 90,925 857,687 926,810 Production of Cadillac: LaSalle ..... 4,548 14 33,204 15 31,342 15 1,862 
Doe whee curve 9,800 17,375 9,700 78,500 746,887 805,960 ay cars and trucks| Willys ...........-... 1,783 17 19,773 16 aajoae| OG 6,856 
DE dapeses access 1350 2,035 1,300 10,125 89,235 93,472| gr4 a in the United|Lincoln ........-..--- 1,787 16 19,187 17 17,817 16 1,370 
Meeoln-Zephyr vacate 400 557 300 2,300 21,565 27,378 , States and Can-|Graham ...........-- 180 18 1,706 18 3,612 18 1,906® 
DEBAKER* ....... 358 + 2,586 11,906 111,552 124,237 Last ada last week| Hupmobile ..........- 46 19 179 19 900 19 721 
ha geen 1,054 1,100 984 5,275 82,161 90,681 WEEK was set at 78,-|Miscellaneous ....... 616 5,110 2,861 2,249 
inadieenas $ 1,814 1,405 7,555 76,366 76919| 90,161 << 878. This com- —_——_. ——_—_ 
1450 =1,159 1,841 10,158 65,859 64,421| +78,878— mje pared with 80,-| TOTAL...........-- 301,430 3,081,016 2,406,833 674,183 
hdd edi leia’s a 936 + $ 1,468 24,372 26,564 THIS 161 units built| *Loss. 
Is TE LANEOUSt 6,250 6,164 6,200 33,700 227,289 282,791 = in _ a ‘ 
Semecinemeinmatin <snihenteemeamestian wee an c e 
" TOTAL}.........-.--- 78,878 85,454 80,161 484,515 3,732,608 4,674,687 454 vehicles as- Scarcity of Steel ls N oted 
‘Revised. tIncludes trucks. Closed. Miscellaneous includes Crosley, sembled =a “2 
Henney, Autocar, Brockway, Diamond T, Divco, Federal, GMC, Indiana, — 





y DETROIT. — New passenger car 
5 gistrations in the United States 





7 or the first 11 months of 1940! year ago, with sales of 525,209|/and trucks rose slightly last week || Reported in AN Today: interpret this as an indication of 
rere 28 percent greater than in/ units. ; to 19,630 units, comparing with|] 1949 1989 || rising prices. Contributing to the 
he same period of 1939, R. L.| November registrations were 46,-| 18,850 vehicles turned out in the|| Pog, Make Pos. || belief is the February expiration 














Polk & Co. reported last week 
ollowing tabulation of returns 
om all 48 states for November. 


|| The November figure alone shows | ber a year ago. tow an th last week, declined 12 points to 78 
: e plants worked two days 4— 50,433 Dodge 46,189— 4 , poin 

gain of 30.17 percent over the Serene nanennnitT se and only 11.550 cars and jomainn 5— 39,009 GMC 32,137— 5 || percent of capacity in the Youngs- ij 
ee ee Stewart Named were scheduled. This compared|| 6— 8,804 Plymouth  7,985— 6 || town area, compared to the week ! 

opi 3.76 percent over October regis-| toronTO.—J. L. Stewart, general | with 11,300 cars and trucks built in|] 7— 7,124 Mack 6,162— 7 || Previous. ' 
ations which had reached an| manager of Canadian Automopbile|the previous week and 19,967 units|| 8— 6,443 White 4,271— 9 ssesereneesetesinn arses 

qrusually high level. istrations re-|Cansdian fational automobile ‘shows, |Duilt in the same week of 1939. 9— 5,950 Diamond T 4,904— 8 Teetor Reelected 

oe eae oe ee iod| has been “‘loaned’’ to the Canadian} Jy the independent grou ro-|| 10— 2,184 Willys 1,460—14 INDIANAPOLIS. — Lothair Teetor, 
orted for the 11 month period) povernment as assistant fuel control- . : P, P Total All Mak Hagerstown, an official of Perfect Cir- 

‘Bumber 3,081,016 compared with} ler. duction declined as Packard and ° es cle Co., piston ring manufacturer, has 
$96,833 for the same period of ag ag een Studebaker assembly lines halted 525,209 449,288 been reelected president of the Indiana 


"9939. November sales amounted to 
01430, compared to 290,495 in 


production—Registrations 





AN’s Production Estimate 








international, Mack, Reo, Sterling, White, etc. 


4940 Car Sales Up 
Over Same Period in 1939 


28% 


11 months showed a gain of 16.90 
percent over the same period a 


618, representing a decrease of 3.59 
percent from October, 1940, but a 
gain of 12.91 percent over Novem- 


offers news of automotive advertising. 


Turned Out in 


All General 
Motors divisions 


worked four 


days, and output was set at 37,650 
cars and trucks for the week. This 
contrasted with 37,045 units built 
in the previous week and 36,115 ve- 
hicles turned out in the same week 
of 1939. 


Production of Chrysler-built cars 


previous week and 19,135 assembled 
in the like week of last year. 


Ford totals last week remained 


for annual inventory. 
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Nutput Due for Rise This Week Following Holidays 


; 40,070 Vehicles 





New Passenger Car Registrations 








Despite Record °40 Output 


YOUNGSTOWN, O.—Scarcity of 
steel is the most pronounced of 
any year-end since the World War, 
in the greater 


major operators 





Truck Top Ten 
First Ten in Registrations as 


1—174,899 Chevrolet 155,744— 1 
2—147,549 Ford 117,357— 2 
8— 172,245 Internat] 61,115— 3 





(19)—19 








Youngstown area have revealed, 
despite the record production of 
steel ingots in the district during 
1940. 

The price question has emerged 
again with producers being care- 
ful to specify “prices at time of 
shipments” on sales for the second i] 
quarter or beyond. Some operators . 


of CIO contracts, which may be 
renewed at higher levels. 
Open hearth ingot production 


State Chamber of Commerce. It is his 
second term. 













Detober. 
New truck registrations for the 


Plant Activity 


(Week Ending Jan. 4) 
WORKING 


New Commercial Car Registrations by Months, 1940-1939 


Figures supplied by R. L. Polk & Co., and for New York City area by Sherlock & Arnold 
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R.I. Assn. Claims Wildest Trades are in Used Cay 
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Offers a System to Test 
Whether Dealers are Guilty 


PROVIDENCE, — The wildest|trading wild on used car sales? 


trader in town is probably the 
man who makes the lowest allow- 
ances toward new car sales, ac- 
cording to Rhode Island Automo- 
bile Dealers’ Assn. 


Sounds contradictory, doesn’t it? 
But in most cases it’s true, the 
association bulletin says. 


“Did you ever hear of a man 


Success Story: 


Waters Credits 
Service for His 


Meteoric Rise 


NEW YORK.—One of the most 
interesting success stories in the 
retail motor car business, showing 
how a used car salesman rose to 
be the largest De Soto and Plym- 
outh dealer in the world, is the 
subject of a feature in the current 
issue of Forbe’s magazine. 


The article is the life story of 
James F. Waters, who is the 
largest single dealer - distributor 
customer of the Chrysler Corp. In 
addition to being the De Soto divi- 
sion’s largest distributor and 
dealer, Waters is also the manu- 
facturer and distributor of De Soto 
Sky-View cabs. 


In telling of the meteoric rise 
of “Jimmie” Waters, the story gives 
an insight into Waters’ success 
methods. It states, in part: 

“His motto is ‘Service Makes 
Sales.’ The backbone of his busi- 
ness is service. 

“No executive has ever quit 
Waters. Many of his present execu- 
tives started in business with him. 

“A firm believer in advertising, 
he has. set aside _ substantial 
amounts from his own budget for 
this form of investment — although 
De Soto provides generously for 
advertising. 

“It is his rule to always keep 
a big stock on hand so that cars 
can roll out at a moment’s notice. 
Invariably, after a sale is con- 
summated, the car purchased is 
ready to go. 

“He follows a careful system of 
cost accounting, consequently al- 
ways knows where his business 
stands. He reposes great faith in 
his executives, gives them a big 
share of responsibility.” 

Waters started his automotive 
career in San Francisco in 1922, 
selling used cars in the $800,000 
building at the corner of Bush 
and Van Ness Ave. Fourteen years 
later, Waters bought the building. 
It is now his San Francisco head- 
quarters. 

Waters also maintains his own 
plant in Detroit where he fits out 
De Soto Sky-View taxi cabs. 





| Se SS oe 


| No, practically never. But it’s be- 
ling done every day. In fact it’s 
|being done two or more times for 
levery once that a wild trade is 
|made on a new car transaction. 
‘One never fails to hear about the 
wild trade on the new car. People 
|discuss it and exaggerate it way 
, out of proportion, and in most 
cases the _ so-called conservative 
| dealer who wails loudest about 
|such evils,” the association bulle- 
|tin says, “turns right around and 
makes two used car sales involving 
trades which are much _ wilder 
than the new car deal he has 
been crying about. And the pity 
of it all is that Mr. Conservative 
Dealer doesn’t even know or rea- 
lize that on such used car transac- 
tions he himself is trading wild!” 


Coming down to brass _ tacks, 
what the bulletin refers to is this: 


“It’s much wilder trading to 





swap a 1938 Chevrolet for a 1940 
Chevrolet and collect only $200 dif- 
ference than it is to allow $150 
for a $50 car, or $450 for a $375 
car, toward a new 1941 Chevrolet. 
Strange thing, too,” it claims, “but 
it seems that invariably the Con- 
servative Dealer who won't go a 
cent over $50 on the first named 
car is the very one who swaps 
a ’38 for a ’40 and gets only $200 
to boot, whereas Wild Bill who 
shoots the works and goes $150 
on the new car deal consistently 
collects $325 cash difference be- 
tween a ’38 and a ’40. And that 
is given as the principal reason 
why Wild Bill is able to stay in 
business while Mr. Conservative, 
even with his low allowances on 
new car deals, is barely able to 
get by. 

“Remember this, too,” the bulle- 
tin says, “there are two or more 
used cars sold for every one new 
ear. Accordingly, dealers have 
twice as many opportunities to 
trade wild on used car deals as 
on new transactions; and most 
dealers avail themselves of this 
double opportunity to trade wild — 
especially the old established con- 
servative ones. 

“Are you a wild trader?” the 
bulletin questions. “Well, here’s a 
way to find out; don’t bother about | 
your new car deals, but take your 
last dozen used car deals involving 
used car trades, especially those 
deals where the two used cars 
are fairly close in year models. 
Apply the above formula to those 
transactions,” the bulletin § says, 
“and they will tell you whether 
you’re wild or not, no matter what 
your reputation is in that respect 
or what opinion you hold on the 
subject in regard to yourself.” 


For a fresh automotive viewpoint, 
read George M. Slocum’s ‘‘A Word in 
Edgewise.’’ 


SOUTHERN HOTEL 


Baltimore’s Foremost 


FAMOUS SOUTHERN BAR 


(Wines 


and Spirits at Popular Prices) 


PRIVATE DINING ROOMS 
OPEN AIR ROOF GARDEN 


UNUSUAL SAMPLE ROOMS 


DINING ROOMS 


(Table d’Hote and a la Carte Service) 
CAFETERIA 
GARAGE SERVICE 


lcaied.. 


Light and Redwood Streets 
BALTIMORE .. MARYLAND 
A.J.FINK.. Managing Director 


Located in the center of the wholesale and | 
retail districts, theatres and other amusements 


































E. BUTLER— Ear] Butler 
. to everyone who knows 
him—is one of those rarities 
in the in- 
dustry who 
earned his 
spurs in 
bookkeeping 
and auditing 
before be- 
coming a 
merchandiser 
of automo- 
biles. Inci- 
dentally, pri- 
or to his 
career as a 
distributor, 
he served first in the accessory 
field with Prest-O-Lite, start- 
ing in 1907, and later in the 
realm of manufacturing with 
Empire Motor Car Co., both of 
Indianapolis. 

Butler, now the nation’s 
leading Hudson distributor, 
and head of Butler Motors, 
Inc., Chicago, cleared approxi- 
mately 10,000 Hudsons during 
1940. He is also president of 
the National Used Car Market 
Report, Inc.; president of But- 
ler Agency, Inc., an insurance 
firm, and president of Butler 
Finance Corp., all of Chicago. 

“My first sale? It was to a 
woman physician in Indian- 





Ww. E. Butler 


Party Draws 
2,500, Sells 
3 Cars 


DETROIT. — There is a Santa 
Claus for enterprising automobile 
merchants! If you don’t believe it, 





... boxers clowned; the Fisher- 
Record party sold three cars. 


get in touch with Ned Fisher or 
Charley Record, promotion-minded 
Chrysler dealers in Detroit 
they'll show you just how the 
good old Saint showered down for 
them this year. 

Fisher-Record Motor Sales sold 
three 1941 Chryslers ... two New 
Yorkers and a Highlander as a 
direct result of their annual 
Christmas party, which was at- 
tended by more than 2,500 persons. 
In addition, Ned Fisher says, many 
of their owners who originally 
planned to buy this coming spring 
have been “hepped” up to a point 
where they will buy very much 
earlier. 

The Christmas party was Char- 
lie Record’s idea, according to his 
partner. There was Santa Claus, 
Donald Duck, the Plymouth 
Quartet to sing and play and vari- 
ous other features to make for 
fun and laughter. Not the least of 
these were four exhibition boxing 
bouts staged under the direction of 
the neighborhood “Boystown Club” 
which is supported partly by Fish- 
er-Record. 

The Fisher-Record showroom was 
converted into toyland for the 
occasion. Mounted on the new car 
turntable was a stage and on the 
stage was a miniature city and 
around the city was a whiz-dinger 
of a Lionel electric train that cost 
$250. And, above all this was Santa 
Claus and his sleigh and reindeer. 

The Fisher-Record service de- 
partment was cleaned up and the 


My First Sale 


apolis,’ Butler recounts. “While 
serving as purchasing agent 
and office manager of Empire 
in 1910, I even then had a 
yen to sell, and dropped my 
other duties whenever the op- 
portunity presented itself. 


“That first sale was a drama- 
tic affair. The Empire used 
double-side chains as the drive. 
While demonstrating the car 
to my prospect, one of the 
chains fell off. It looked like 
farewell to that order, but I 
saved the situation and the 
sale by telling the lady that 
the car had run out of gaso- 
line. I gave her money for car- 
fare home, called on her after 
I had been towed back to the 
shop, and got her order. She 
never did know what actually 
had happened to the car.” 

Butler is one of the group of 
men who were lured from 
Indiana and made good as dis- 
tributors in Chicago. The col- 
ony includes Thomas J. Hay 
and Charles E. Gambill. His 
career includes associations 
with Carl Fisher at Prest-O- 
Lite, Jim Allison at Empire, 
Charles Foster with Chicago 
Cadillac and Franklin, Holmes 
and, since 1930, Hudson, as his 
own boss. 






inch of fresh sawdust. Chrysler, 
Plymouth and American flag ban- 
ners decorated the walls and the 
ceiling. More than 1,500 chairs 
were rented for the occasion. 

In advertising the party, Fisher- 
Record first mailed out an invita- 
tion on regular stationery to all 
customers. Then they had the 
party plugged for several days in 
advance over Station WMBC in 
the course of their regular pro- 
gram. As a final touch a Plymouth 
sound truck, supplied by the fac- 
tory, toured the neighborhood for 
several days in advance advertis- 
ing the event. 

The big come-on attraction for 
both adults and youngsters, of 
course, was a chance of winning 
the $250 Lionel electric train which 
was afforded each individual who 
attended. 


NUCMR Celebrates 
Thirtieth Year in 
Used Car Valuation 


CHICAGO.—The National Used 
Car Market Report entered the 
new year in a celebrating mood, 
the occasion being the 30th anni- 
versary of issuing the Blue Book 
and Red Book for automobile 


*|dealers and others requiring used 


car appraisal services. In observ- 
ance of this important birthday, 
the pioneering NUCMR has just 
come out with its 127th editions. 

Although used cars today con- 
stitute the major phase of dealer 
operations, the reverse was true 
three decades ago when the 
National Used Car Market Report 
was organized. At that time there 
was no “used car problem,” but 
the founders of the organization 
were soon rewarded for their 
vision in seeing what was ahead. 

By contrast with 30 years ago, 
when nearly every sale was a clean 
deal, George A. Leukhart, general 
manager of NUCMR, points out 
the present situation in these 
words: 

“It is estimated that the sale of 
a new car involves, on the average, 
the taking in and selling of from 
two to three used cars before the 
‘wash-out’ is entirely cleared. 

Leukhart further calls attention 
to the expansion and improvement 
in contents of the Blue Book and 
Red Book in keeping with the vast 
increase in used car operations. 


Pontiac Loyalty 
PONTIAC.—During 1940 more than 
43 percent of all new Pontiacs sold 
went to persons who already owned 
Pontiacs. Average trade-in allowance 
for a three year old Pontiac was 
$391.73, according to company reports. 


te Wembhoff's Fourth Dimension 


: Pe 
floor was covered with about an! offers news of automotive advertising. 









Used Cars—Service 





1941 Price Lig | 


Following is a list of ne 
car delivered prices for igate 
of manufacture. Prices show, ™ 
the exception of Willys-Americs 
clude standard equipment and fet 
taxes. Willys-Americar prices are { 
Toledo, before taxes. Ford, [j;" 
and Mercury prices do not inn 
transportation or taxes. . 

BUILK—Series 40 Special—q-ar. 
$1,052; 4-dr. 





























tour. sed. SE, $1,134; be 
$935; sedanet, $1,006; sedanet, SE 

Series 40 Deluxe Special—4-cr, ms 
$1,095.75; 4-dr. tour. sed., SR, $Lir 
bus. epe., $978.75; 2-dr.  sedanet, $1.04 
2-dr. sedanet, SE, $1,106.75, ¢ 
50 Super — 4-dr. tour. sed., $1,195. 
phae., $1,555; bus. cpe., $1,031; copy 
$1,267; spt. cpe., $1,113. Serles 60 Conty 
4-dr. tour. sed., $1,288; bus.  epe tl) 
sedanet, $1,241. Serles 70 Road Master; 
tour, sed. ,$1,364; conv. phae., $1,775. 
epe., $1,457; spt. cpe., $1,282. gp —'e 
Equipped. 

CADILLAC—Sorles Sixty-one—Cpe,, $1,345. 
$1,445; del. cpe., $1,435; del. sed., $1,598 04 
Sixty-two—Cpe., $1,420; sed., $1,495; del 
epe., $1,645; del. conv. sed., $1,965: de 
$1,510; del. ned., $1,585. Series Sixty. threes. 
$1,695. Series Sixty Speclal—Tour. sed, tt 
with division, $2,345. Serles Sixty-seven: 
$2,595, with division, $2,745; 7-pass. sed., 14 
7-pass. Imperial, $2,890. ’ 

CHEVROLET—Master Deluxe—Bus. ope, ¢ 
5-pass. cpe., $743; town sed., $754; spt. 






$795. Special Deluxe—Ius. cpe., $769; 5, 
cpe., $800; town sed., $810; spt. sed., te 
cabr., $949. : 


CHRYSLER—Royal—3-pass. cpe., $945; ¢. 
club cpe., $1,041; 6-pass. lux. bro'm, $i# 
6-pass. sed., $1,051; 6-pass. town sed., $11 
Windsor—3-pass. cpe., $998; 6-pass. club « 
$1,096; 6-pass. lux. bro’m, $1,075; 6-pass, »J 
$1,125; 6-pass. town sed., $1,175. Sa 
3-pass. cpe., $1,195; 6-pass. club cpe., $1.98 
6-pass. lux. bro’m, $1,248; 6-pass. sed., $1 
6-pass. town sed., $1,328. New Yorker—3-) 
epe., $1,275; 6-pass. club cpe., $1,335; ¢- 
lux. bro'm, $1,325; 6-pass. sed., $1,345; ¢- 
town sed., $1,375. Crown Imperial—6-pass, sf 
$2,595; 7-pass. sed., $2.695; 8-pass. sed. It 
$2,795. 

DE SOTO—Deluxe—Rus. cpe., $898; 5, 
cpe., $985; 2-dr. sed., $965; 4-dr. sed., { 
Custom—Cpe., $945; club cpe., $1,035; br 
$1,020; 4-dr. sed., $1,045; town sed., $14 

DODGE—Deluxe—Cpe., $825; 2-dr. sed., 
4-dr. sed., $920. Custom—2-dr. bro'm., { 
6-pass. cpe., $960; 4-dr. sed., $965; town 
$995. 

FORD—Special—Cpe., $665; 
4-dr. sed., $740. Deluxe—Cpe., $695; opera 
$725; 2-dr. sed., $735; 4-dr. sed., $775. 
Deluxe—(pe., $740; opera cpe., $770; 2-dr. » 
$780; 4-dr. sed., $820; sed. epe., $810; ¢ 
convert., $005. 

HUDSON—Six-Traveler—2-dr. tour. sed., $" 
i-dr. tour. sed., $793; 3-pass. cpe., $695; & 
cpe., $788. Six Deluxe—2-dr. tour. sed, § 
4-dr. tour. sed., $856; 3-pass. cpe., $801; 
cpe., $848; conv., $1,063. Super Six—2-dr. te 
sed., $901; 4-dr. tuor. sed., $932; 3-pass. ¢& 
$881; club cpe., $936; conv., $1,155. Com 
Six—2-dr. tour. sed., $966; 4-dr. tour. 
$994; 3-pass. cpe., $935: club cpe., $97; ¢ 
$1,204. Commodore Elght—2-dr. tour. sed., § 
003; 4-dr. tour. sed., $1,039; 3 pass. cpe., 
club cpe., $1,040; conv., $1,254. Commodore ( 
tom Elght—3-pass. cpe., $1,064; club cpe., 
127; 4-dr. tour sed., $1,232. 

LINCOLN — Zephyr — Cpe., $1,390; # 
$1,450; club cpe., $1,450; conv. & 
$1,750; Zephyr, with custom interiors — 3-p 
epe., $1,557.02; sed., $1,641.58; club epe., ¢ 
641.58. Continental — Cpe., $2,650; cabr., ! 
700. Custom Sed., $2,550: lim., $2: 
(Note: All Lincoln prices are Detrolt delin 
ready to run, and include federal and 
taxes and transportation.) 

MERCURY — Cpe., 
seats, $910; 2-dr. sed., $920; 4-dr. sed, $& 
sed. cpe., $950; club convert., $1,070. 


NASH—Ambassador ‘600""—Bus. cpe., 
slipstream 4-dr. sed., $780. Deluxe—Bus. & 
$783; 4-dr. slipstream sed., $810; 2-dr. bro 
$810; 4-dr. trunk sed., $860. Ambassador 
Special—Bus cpe., $923.50; 4-dr. slipstream 
$930; 6-pass. brougham, $973.50. Deluxe—t 
slipstream sed., $980; 4-dr. trunk sed. $1. 
Ambassador Eight Special—Slipstream 4-dr. 
$1,051. Deluxe—6-pass. brougham, $1,081; © 
stream 4-dr. sed., $1,101; 4-dr. trk. sed., $1.1) 

OLDSMOBILE—Speclal Serles Six—Bus. % 
$852; club cpe., $893; 2-dr. sed., $898; ! 
sed., $945; conv. cpe., $1,048. Special § 
Eight—Club ope., $935; 4-dr. sed., $987; ° 
cpe., $1,089. Dynamlo Crulser Serles Sixt 
sed., $954; 4-dr. sed., $1,010. Dynamlo 
Serles Elght—Club sed., $989; 4-dr. sed., $1) 
Custom Crulser Serles Six—Club cpe., $1) 
4-dr. sed., $1,099; conv. cpe., 
Crulser Serles Elght—Club cpe., 
sed., $1,135; conv. cpe., $1,227; conv. ph 
$1,575. 

PACKARD—One Ten Speclal—4-dr. tour. 
$1,056; 2-dr. tour. sed., $1,024; club &% 
$1,000; bus. cpe., $907: conv. cpe., $1! 
One Ten Deluxe—4-dr. tour. sed., $1,116; 34 
tour. sed., $1,084; club cpe., $1,038; 
cpe., $1,209. One Twenty—4-dr. tour. 
$1,261; 2-dr. tour. sed., $1,230; club ° 
$1,205; conv. sed., $1,723; bus. cpe., 
conv. cpe., $1,877. One Sixty—4-dr. tour. 
$1,750; club cpe., $1,709; conv. sed., $2! 
bus. ope., $1,594; conv. cpe., $1,892: ¢ 
$1,435; deluxe conv. sed., $2,405; delure 
cpe., $2,067; 4-dr. tour. sed., $2,009; ™ 
lim., $2,289; 7-pass. tour. sed., $2,161. ° 
Elghty—Darrin conv. vic., $4,550; 4-dr. 
sed., $2,587; LeBaron spt. brough., §%. 

PLYMOUTH — Cpe., $685; 2-dr. sed. 
4-dr. sed., $780. Deluxe—Cpe., $729; 2-dr. # 
$779; 4-dr. sed., $820. Speclal Deluxe—r 
$760; 4-pass. cpe., $805; 2-dr. sed., $810; 4 
sed., $840. 

PONTIAC — Deluxe Torpedo Six — Bus. @ 
$828; sed. cpe., $864; conv. sed. cpe., $1 
2-dr. sed., $874; 4-dr. sed., $921. Deluxe 7 
pedo Eight—Cpe., $853; sed. cpe., $889; 
sed. cpe., $1,048; 2-dr. sed., $899; 4-dr. a 
$946. Streamline Torpede Six—Sed. cp*. o 
4-dr. sed., $980. Streamline Torpedo ~ 
Sed. ope., $948; 4-dr. sed., $1,005. Custom ‘a 
pedo Elght—Sed. cpe., $1,020; 4-dr. sed., . 

STUDEBAKER—Champlon—Cpe., cust. # 
cust. deluxe, $720.; delux-tene, $755; 5) 
epe., cust., $725; eust. deluxe, $755; delux) 
$790; club sed., cust., $780; cust. deluxe, 7) 
delux-tone, $795; cruis. sed., cust., $770; © 
deluxe, $800; delux-tone, $835. Comman® 
cruis. sed., cust., $985; delux-tone, $1,050: 
cruiser., cust., $1,080; delux-tone, $1.095. Pr 
dent —Cruis ed., cust., $1,115; delurt® 
$1,180; land cruiser, cust., $1,160; delux” 
$1,225. 

WILLYS-AMERICAR—Deluxe cpe., 


dr. sed., $665 
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Actual top and bottom prices on 1940, 1939, 1938 and 1937 A D V E & T t e E D —Sun Telegraph; Cincinnati— Post; Detroit — News; 
ysed cars, as advertised im local newspapers. SEDAN e a Chicago—Herald-American; St. Louis—Globe-Democrat; 
rices only used in this comparison. Newspapers co- U a C S il Pp Atlanta—Journal; Houston—Chronicle; Oklahoma City 
operating include: Boston— Globe; New York Times, se ar e ing rices — Oklahoman, Times; Denver — Post; Los Angeles — 
Journal American; Philadelphia — Bulletin; Pittsburgh For Week Ending Dec. 22 Times; Seattle—Times. 

(Copyright 1941—Automotive News) ——  ————————— 


ak ©. | === 
MAKE Boston New York Phila. Pitts’brg Cin’nati Detroit Chicago St. Louis Atlanta Houston Okla. City Denver Los Ang. Seattle Natl. Avg. 
en, ————— eee ae ee 


40] 825 | | 725- 695 | | 775- 545| 797- 645| 825- 695| 845- 775| 785 | | | 895- 565| 795- 685 807 658 
"89] 695- 545| 645- 585| 625- 525| 575- 565| 675- 545| 599- 444| 595- 475| 575- 495| 595- 495| 695 

*88) 545- 445| 545 | 485- 395| 475 | 545- 445| 445- 407| 495- 385| 445- 425| 545- 495| 475 
87] 465- 325 | | 450- 295| 395- 365| 425- 345| 395- 249| 425- 285| 385 | 445- 295| 245 


Cadillac 60 Special 40] | | | | | 1245 l l l 1495 | l l | | 1870-1370 
an "894 1195- 975 | 1045- 848/1095 | | 895 | 995- 676 | l | | 1075 l | 1200-1145 | | 1028- 911 
_ 88] 875-845 | | $45 | | 845 l l l l l | 1065- 895 | | 907- 870 
| mr "879 525- 495 | | | 444- 375| 395 | | | l | 465 | 575- 445 481- 438 
. til Chevrolet Master 40] 565 | | 565- 535| 529 | | 579- 499| 565- 545 | | 695- 625| 625 | 675- 550| 568 | | 750- 695| 612- 575 
atts *89] 465- 325| 445- 370| 485- 395| 459- 445| 495- 399| 459- 379| 475- 375| 495- 450| 475 | 499- 475| 495- 395| 499- 435| 565- 545| 588 493- 416 































































118; | 
= hy "$84 425- 365 | | 895- 275| 339 | 395- 227| 335- 285| 375- 345| | 395 | 425- 350| 395- 365| 465- 345| 487- 398| 498- 395| 411- 335 
A ree 87] 365- 275 | | 325- 265| 350- 267| 325- 245| 275- 200| 295- 259| 225 | $45- 225| 295- 250| 375- 235| 353- 195| 395- 265| 425- 365| 334- 254 
“ae Chevrolet Deluxe 40] 685- 525| 595- 559| 625- 595| 675- 650| | 520 | 595- 485| 595 | | 595 | 695 | 675- 560| 698- 595 | | 682- 567 
| EE ee a et” dL le 6) ee |, ee eee Ee | nn ae) 2 | ee: lee ee) ee ee) ee. ee ee ee) ee. 2 
as 39) 490- 440) | 477- 435] 525 | 429 | 465- 395| 445- 425| 495- 435 | | 515 | 565- 425| 545- 464| 598- 510| 679- 589| 519- 452 
a 88] 390 | 389- 365 | | l | 375- 325 | | 395 | 445- 345| 395 | 395- 388] 549- 395| 569 | 488- 363 
a 81) 275. ~—~«|~«299 295 295 $25- 222| 275 295 398- 360 307- 291 
oe, cf Chrysler Royal 40] | | 695- 650 | | | |_745- 695 | |_ 745 | | | | | | 728- 528 
a nn een neem tenes enemies emeenenennenslie ee 
os *39] 695- 585 | | 525 ] | 595- 550| 529 | 695- 465 | | | | | 595 | 606- 533 
ed., 88) 495- 475| 375 | 425- 395 | | 445- 410| 450 | 385- 365| 395 | 395 l | | | 495 659- 589] 452- 447 
iS: &. 87) 395- 245 315 315- 269| 395- 250| 348- 259| 295- 195 225 395- 365| 395 395- 225| 445 488- 395 | 367- 275 
I. i DeSoto 40] 795 | 595 | 795- 645 | | 765 | 499 | 695- 645 | | | | | | 795 989 | 741- 645 
— *39] | 550 | 595- 550| 549 l | 499- 489| 585- 465| 545 | 695- 595 | | | 695 | 769 | 609- 525 
Ope sl meen ee ne cs eeepc eenesneeeeenciaa one 
Sarat 38] | 315- 297| l | | 333 | 395- 365 | | | 425 | 385 | | 871- 330 
a "87 400 295 399- 269| 375 296- 255| 325- 195| 345 895 425 835 895 895- 295| 495- 395| 375- 282 
T Dodge 40] 745 | 695- 645| 695- 595| 635 | 695- 645| 600- 545| 675- 595 | | 795 | 795 | | | 750- 745 | 708- 628 
7 °$9] 575- 535| 517- 395| 595- 400| 495- 445| 565- 395| 525- 425| 495- 445| 545- 485| 525 | 595- 495| 595 | 595- 495| 745- 665| 685 | 575- 471 
sed. ly "$8 465- 385| 465- 325| 445 | 395- 385| 490- 395| 397- 345| 395- 345| 452 | 375 | | 425 | 369 | 545- 415| 585- 400| 446- 374 
TO i aincaiiele ia 87] 335- 225| 335- 195| 385- 275| 450- 235| 380- 245| 295- 200| 345- 235| 350- 275| 325- 295| 345- 285| 365- 295| 365- 325| 475- 295| 369 366- 260 
sd Ford V-8 “85” 40] 635- 435| 595- 525| 565- 475| | 549 | 625- 445| 545 | 625- 475| 545- 500| 635- 545| 625 | 625- 589 | | 665- 645| 608- 515 
— $9] 485- 325 | | 425- 385| 439- 425| 469- 292| 459- 339| 435- 395| 395 | 495- 395| 475- 465| 525- 445| 495- 435 | | 495 | 466- 390 
a ee ee "38] 350- 250| 319 | 425- 295| 385- 279| 342- 197| 375- 279| 325- 245| 300- 295| 395- 299| 395- 345| 315 | 404- 295| 445- 330| 470- 399| 375- 292 
wn Oa eee ee oe ee eee eee eee ee eee ee es eee ee ee ae ee ee ee” OO ee ee ee 
277- 180 
as} Ford V-8 Deluxe 40] 645- 515| 645 | 595- 538| 569- 585| 645- 492| 599- 495| 565 | 595- 575| 695- 625| 695- 645| 695- 567| 629 | 695- 645] | 636- 563 
a *39] 485 | 495 | 419 | 495- 445| 449- 395 | | 445 | 495- 425| 585- 449| 475- 410| 525- 395| 625- 495| 659- 595| 513- 451 
10: « "$84 425 | 365 | | 385 | 395 | 365- 247 | | 375 l | 445 | 425 | 385- $25| 445- 395| | 401- 322 
a" °° —————  £ | | | 247 | 200- 175| 215 l | | 295 | 325 | 348- 285| 365- 329| 279- 263 
7 Hudson Six "404 625 l | 675 | | | 595- 527| | | | | 495 | 665 | | 611- 527 
a (112) °39] 565 ] | 475 | 495 | 395 | 425- 395| 445- 435 | | | |_ 465 | | | 466- 415 
sof ~~ 3g 395 | | 375 | 389 | 295- 255| 325- 265 | | 395 $25 | 350 | 395- 375| 365 | | 361- 298 
ca (Derraplane) 87] 205 | 265- 235| 285- 180| 395- 195| 275- 195| 275 | 245 | | 295 | 252 | 395- 299| 299 | 298- 221 

| 


| 
I. (Terraplane) ’S7] 295 | 
“I Gincoin-Zephyr 40] 1195 | 945 «| as SSSSdSCSSS~S:C | [995 7 995] 1195- 995] | 1036-945 
i 39] 795- 745| 727- BA7| 565 ‘| | 675- 525| 625- 665 | 695 565 | 725 | 895- 675 | 682- 611 
ef 38] 585 | 525- 895| 525- 895| 500-545] | 488- 360 | | 495 | 505 —-| 695 | 590- 625| 745 | ob2- 444 


alg 
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| 
| 
| 
! 
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| 
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97] 245- 225) 





(Dictator) 






| 
| 
a "$7 335- 295| 375- 275| 295 | 295 | 395 | 325- 290| 295- 245] 325 225 450 | 425- 395| 465- $49] 445 | 357- 308 
‘sat Mercury 40] 715- 675| 765- 665| 685- 675| | | 695- 597| 775- 675| 725 | 725- 695| 845- 795| 695 | | 845- 795| | 747- 696 
e *89] 595- 535| 657- 495| 595- 525| 569 fl | 539- 495| 545- 495| 495 | 525- 495| 525 | 565- 489| 675- 595] | 571- 515 
R~ Nash Ambassador Six 40] |_ 590 | | |_595 |_ 545 | | Ss |_o66 | | | | | 5O4- 504 
ds 789] 495 | 495 l l | 565- 495| 645 l l | 525 | | 575- 545 | ae | 625 | 546- 520 
LL eee ES 
hs 33) 445 —SC| | l | 495 | 397- 350| 375 ] |_ 365 | | | | |_ 469 | 424- 350 
ue 87] l l l | 395 | 278 | 265- 195| 295 l | | | | 395 | 326- 195 
nnn n nnn nn 
T Olds Six (60) °40§ 895- 695| 695 | 745- 625 | | 587 | 695- 646 | | | 850 | 795 | 725 | | | | 748- 655 
i SSOS™~™CCC«~S*«S] 480 | 595-425 | 5GS- 495| 545 | 570- 445| 497- 459| 525- 475| 475 | 625- 495| 585- 545| 545 | 575- 515| 645 | 715- 550| 575- 483 
a— °$8§ 445- 395 | | 345 | 495- 395| 445- 379| 465- 375| 395 | 445- 395| 395 | 350 | 495 | 595- 450| 625- 595| 458- 362 
ry 87] 395- 295 | | 395- 285| $79- 325| 875- $25| 298- 225| 365- 245| | 445- 375| 395- 245| 225 | 395- 365| 345- 295| 489- 419| $75- $09 
- ee aaaaaaaaaaaaaaaaaaaaaaeaaaaaaaaaeaaaaaaaaaeaaaaaaaaaeaa a 
°) Packard Six 404 795- 745| 695 | 765 | 675 | | 749- 600| 725 | 745 | | | 629 | 985- 745| | 751- 696 
ns 139] 675-575 | 675- 599 | l | | 625 l l l fl | 725- 660| 775 | 695- 611 
L (Serene a SS ee 
a 788] 525- 385 | | 525- 425| 488 ] | | 445 | 375 | 345- 325] | 495 | 495 | 465 | 550 | 471- 378 
\ 737 275 l | | 377- 325] | 365- 295| 375- 295 | | 389 | | 365 | | 395 | 589- 475| $85- 347 
Crs Plymouth 40] 525 | 595- 445] 565- 545| 599 |_ 487 | 495- 445 | 595- 495 | | 625 | 695- 595| 595 | | 595 | 789- 698| 592- 587 
nce ree ST a a a a on: se a fa a a ee ee ee eee eee SEREEEEEEl aeRO 
_ 799] 565- 465| 425- 319| 475- 395| 495 | 545- 296| 425- 390| 465- 365| 525- 460| 495- 395| 525- 495| 495 | 425 | 485- 465| 625- 588] 498- 421 
o (eterna a | rrr ES CESSES 
oa $8] 425- 300| 385- 265| 295 | 415- 395| 395- 325] 290- 275| 325- 295| 385 | 345 | 445- 365| 395 | 395 | 395 | 495- 429| 885- 331 
eT Eee ee de ee a ee ee ee ee ee ee 
sat $7] 345- 270| 265- 156| 3$25- 245| 325- 289| 365- 189| 259- 225| 295- 245| 250 | $75- 365| 295- 249| 245 | 395- 345| 295 | 425- 395] 318- 270 
ee eee 
-") Plymouth Deluxe 40] 695- 520| 600 | 695- 495| 695- 625| 545 | 595- 490] 575 |_ 595 mn) | 675 | 645 | 695 | 699- 595] | G41- 545 
J 739] 535- 425| 465 | 495- 445| 475- 395| 545- 369| 479- 399| 395 l | 425 | 565- 545| 485- 445| 485- 425| 645- 475| 676 | 513- 436 
: (renee SS Be Rg ee SE ee ee eee rr ee senses nese 
ie *$8] 445- 385| 395 | 395- 358 | | 395- 299| 365- 275| 275 | | | | | 425- 385| 510- 395 | | 401- 349 
(rn SS fn oe ef SCC ee | eer. ~ CLG | Or. aa rr er ee 
$7] 320- 275 | | 345- 295| | 285- 225| $25- 189] 285- 195| 295- 165 | l | 325 l | 885- 270| | $21- 230 
4 Pontiac Six 40] 875 | 725 | 675- 645) | | 679- 595| 695- 545 | | 695 | 725 | | 725- 695 | | 795 | 782- 620 
5! 30] 595- 445| 495- 470| 500- 435| 545- 479| 575- 495| 565- 425] 525- 495| 495 | 545- 495 | | 575- 495| 625- 495| 595- 500| 739- 625| 562- 487 
38] | 375 | 399- 350| 425 | 465 | 355- 345| 395- 345| 425 | 395 l | 465 | 495- 425 | | 419- 366 
Ee | 275 | 365- 295| 385- 295| 339- 245| 345- 295! 300 | 280 | $95- 295| 365 | 340- 245 | 395- 295| 395 | $46- 281 
SS eee sion 40 l 549 | | | 595 | 575 | | 595- 590 | | 588- 569 
———————— | I on SSS 
i oe 739] 495 l | 465 | 495 | | 425 | 465 ! | | | | | ° | 469- 469 
“Studebaker Commander ’40] 795__ |__| 745 __| ! ! | | | | 795 | | | 895 | 807- 807 
739) 545 l | 538 | 545 | | 595- 465 | | 575- 495 | | | 545 | 695- 560| 845- 745| 610- 566 
x 738] 495- 420 | | 425 | | | | | | 395 | 475- 425 | ] | 539 | 466- 422 
Se = ge rrr ce 
Sa ae | 345-275 | | 295 | 289 | 295 365 | | 245 | 350- 345 | 435- 325| 475- 305! $34- 313 
l 

















Willys "404 | 425 a |_ 420 |_465 Saul nena te eS | 545 | 495- 445 | 476- 445 
a ek caiuntl ansiaasaiaineis Deut ctteiapeinisl ace ceaeel | | | | | ] | $88- 275 
7 . | | | | 282- 232 

| 


$8] 285 | 22 oe | 

z ae | 225- 136| 195- 185| 275- 135| 192- 152” 

fs National Average, All Makes, Dec, 22—$521-$458 
National Average, All Makes, Dec. 15—$550-$466 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by Automotive News as a copyrighted feature 
- This is the first time anywhere that bona-fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national index 
1" Where no prices are quoted, no car of make and model was offered during the period covered. 








anapolis. New ‘leans allas ans: ‘ . of 6 Se re arg ¢ ; 
Used Car prices in Cl yeland, Indianapolis, New Orleans, Dallas, Kansas City, Minneapolis and San Francisco appeared on this page last week and will be published again next week 
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Credit Use Up 35% 
In 1940; Predict 
Further °41 Gains 


NEW YORK.—An increase of 
approximately 35 percent in the 
volume of goods sold on install- 
ment terms during 1940 over the 
preceding year will be extended 
still further upward during 1941 
as a result of broadened employ- 
ment stimulated by the national 
defense program, it was predicted 
by A. O. Dietz, president, Com- 
mercial Investment Trust Corp., in 
a year-end press statement here. 

Citing preliminary estimates in- 
dicating that 1940 dollar volume in 
automobile installment financing 
would approximate  $1,800,000,000, 
Dietz added that other estimates 
on household appliance and home 
modernization financing may bring 
the total for these three classifica- 
tions to $2,375,000,000. 

Analyzation of the increased in- 
stallment financing does not reveal 
any average increase in the 
amount of individual debt created, 
Dietz emphasized, but “that the 
purchasing base has been broad- 
ened, there are more customers in 
the market, more people have in- 
vested in those commodities which 
are commonly financed on a time 
sales basis. These new buyers 
coming into the market reflect the 
upward trend in employment and 
payrolls, and that satisfaction of 
wants and needs that have been 
deferred during recent years.” 

Although citing the experience 
of his firm “that the average in- 
dividual is a pretty sound judge 
of his capacity to pay,” a factor 
contributing to the present sound 
basis of installment financing, 
Dietz warned, however, that cau- 
tion must be exercised against the 
possibility in some instances of 
consumer over-confidence during 
the period of economic uptrend re- 
sulting from the defense program. 


Hoffman to Head 
Brakeblok Sales 


DETROIT.— William A. Blume, 
president of American Brakeblok, 
has announced the appointment of 
Paul B. Hoffman as general sales 
manager of the company. 

Effective also Jan. 1, Brooke, 
Smith, French & Dorrance adver- 
tising agency has been appointed 
to handle American Brakeblok ad- 
vertising and promotion. 

Closing the most successful year 
in its history, American Brake- 
blok, one of the nation’s largest 
manufacturers of automobile brake 
lining, revealed that its nationwide 
sales organization will meet in De- 
troit, Jan. 13-14 to discuss 1941 
advertising and selling plans. 


$22,000,000 Program Set 


For N.J. Highways in *41 

TRENTON, N. J.—A $14,915,338 
New Jersey 1941 highway con- 
struction program was recom- 
mended by E. Donald Sterner, 
state highway commissioner, here 
recently to Audley H. F. Stephan, 
state budget commissioner. In ad- 
dition, the department has an un- 
expected construction balance of 
$4,808,853 from 1940. 

There also will be a joint federal- 
state road building program of $3,- 
500,000, Sterner said. In past years 
the construction in this matched 
program has been decided by 
Sterner but during 1941 he will 
have no say on what projects are 
to be built because of the national 
defense program. The entire $3,- 
500,000 will be expended on military 
roads and approaches to Army 
posts and cantonments, as decided 
by federal officials. 





Trans-Canadian Highway 


To Be Completed by Fall 

TORONTO.—tThe decision to 
forge the missing link of the 
Trans-Canada Highway which was 
forecast as highly probable several 
weeks ago by AvToMoTive News is 
now taking definite shape. 

The missing link is in the wilder- 
ness of Northern Ontario, north of 
Lake Superior. It lies between the 
mining boom town of Geraldton 
and Hearst, a distance of 157 miles. 
The plan calls for the completion 
of the road by next autumn. 

Chris Sinsabaugh's sparkling | 
“Sparks’’ column is read _ by the | 
‘“‘wide-awake”’ in industry. 
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THE FIRST HUDSON 


Chapter CIV—Hudson 

In the fall of 1901, a young Detroiter stepped into an 
open runabout and headed south and east, bound for 
New York and the second annual automobile show. It 
was the longest motor trip that had ever been attempted 
in this country. 

On the back of his car was strapped a big box of 
spare parts, for there were no service stations along the 
way. The weather was cold and wet; the roads (if you 
could call them roads) were almost impassable. Through 
part of New York state, the young man had to drive on 
the Erie canal tow path, and stories of the day pictured 
him completely disrupting traffic on that important 
waterway. But, in spite of poor roads, bad weather and 
a broken axle, he arrived in New York in time for the 
show — 714 days after leaving Detroit. And his trip 
was news from coast to coast. 

The young man was Roy D. Chapin, and, although 
scarcely more than 20, he was assistant to John Max- 
well, chief tester for the Olds Motor Works. He was al- 
ready started on a career that was nothing short of 
meteoric; throughout a busy life he was to be known 
as the youngest executive of his class in the automo- 
bile industry. 

Within a few years he was general sales manager of 
his company, and he was only 26 when he helped form 
the Thomas-Detroit Co., his first big organization job. 

Many an old motor newshawk will join me in a vivid 
remembrance of Roy Chapin as he was in his sales man- 
ager days. He was young, but already experienced in 
the whys and wherefores of the business. He was ener- 
getic to the point of restlessness; always looking ahead, 
always on the watch for new ideas. 


Chapin’s Start 


In the early days of this business a sales manager had 
to be a pioneer. There were no established sales methods 
or policies. There were no statistics on the motor car 
field, no territorial research, no “science of selling” auto- 
mobiles. I can remember that Roy Chapin used to make 
frequent trips to Dayton, to study the sales set-up of 
the National Cash Register Co. As a result of his trips, 
he wrote, I believe, the first sales manual used in the 
automobile field. 

It was in this same period that Chapin met another 
young man who was to be one of his team-mates in the 
years to come. Howard E. Coffin joined the organization 
as chief engineer, and the two men clicked right from 
the start. Chapin was essentially a salesman, Coffin an 
engineer; together they were pretty well abreast of 
everything going on in the industry. 

In about 1906, Chapin made arrangements with E. R. 
Thomas of Buffalo (builder of the Thomas Flyer) to 
open a plant in Detroit. With Coffin, F. O. Bezner and 
J. J. Brady, he organized the Thomas-Detroit Co. and 
got into production on a car that sold in the neighbor- 
hood of $2,700. 

Although the Thomas-Detroit was an immediate suc- 
cess, Chapin and his co-workers had the vision to see 
that the real market of the future was for lower priced 
cars. So, in 1907, they persuaded Thomas to sell out to 
Hugh Chalmers, who then was a National Cash Register 
Co. executive, who worked with them to put the fa- 
mous four-cylinder Chalmers-Detroit 30 on the market 
in the $1,500 price class. 

But Chapin and Coffin still weren’t satisfied. They 
wanted to build a big car, and a good car, but one that 
would sell in the neighborhood of $1,000. The result of 
their ambition was the Hudson Motor Car Co. 

With the formation of the new company, several new 
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names and faces came into the picture. One, of oe 
was J. L. Hudson, the Detroit department store 5 -_ 
who helped finance the new venture and gave the ,,. 
his name. Another was Roscoe B. Jackson, college a 
of Coffin and an experienced factory manager, who late 
became president when > on moved up to presiq 
of the board. Howard E. Coffin was vice-president } 
charge of engineering; F. O. Bezner, vice-president 
charge of purchasing, and Chapin became pregj 
when J. L. Hudson stepped out. This was just nine 
after Roy Chapin started in at his first job in the auto, 
mobile business. 

It took plenty of courage to launch any new enter 
prise in those days — and particularly, a new auton, 
bile venture. Only two years before, a financial pg); 
had swept away fortunes, toppled industrial gian, 
Many a strong business was hunting cover in 1909, 


Hudson’s Birthday 


But on July 3 of that year the first Hudson car Tolle 
out of a little two-story plant — employing fewer thy 
00 men — on the east side of Detroit. And within 1 
months, over 4,000 of them had been sold — the bigger 
first year’s business recorded in the industry up to thy 
time. 

Why did this car succeed, where so many others dij 
not? Certainly, part of the answer is found in the me 
behind it— Chapin, Coffin, Jackson, et al—men ¢ 
vision, of ability, of courage and determination, They 
built a good car, and they sold it. 

I have in front of me a reproduction of the first Hyj. 
son advertisement, announcing the first Hudson car, } 
is interesting for two reasons — because of the car i 
featured, and because of the way in which it presentaj 
that car to the 1909 public. 

The car itself wasn’t much, judged by today’s stané. 
ards — 20 horsepower, 100-inch wheelbase, no top (a. 
cept at extra cost), no bumpers, no starter, no prote. 
tion from weather. In short, it shared the faults of th 


| 
cars of its time. 

Yet this daddy of the Hudson family introduced may 
things that were brand new in its day. And it started; 
string of “firsts” that has since grown to a list of mor 
than 80 important advancements contributed by Hudsw 
to the industry. 

The Hudson Twenty of 1909 was the first license 
four-cylinder car to sell below $1,000. And it was th 
first car at such a price with selective, sliding gear tram 
mission. 

Here is the headline that announced the car to th 
public— and modern copy writers must admit it’s: 
masterpiece of condensation: 


HUDSON “TWENTY” 
$900 
Strong — Speedy — Roomy — Stylish 

“The Hudson Twenty motor (so states the copy) de 
velops all the power you can want. Any Hudson Twenty 
will do 50 miles an hour. On the Grosse Pointe ratt 
track one of them has been driven a mile a minute. 

... It can go faster than most careful drivers wat! 
to ride, it can climb all of the hills and stand up on @ 
sorts of roads, and it will do this work on a smal] 
oar of gasoline and at a low cost of repairs ali 

ires. 

The words have changed — the cars have been reve} 
lutionized— in 30-odd years. But that advertisemet! 
summed up all that people have ever wanted in moto 
cars — endurance, performance, comfort, beauty, ec0 
omy — with the added factor of safety, which did’ 
get much attention in 1909. 

Hudson soon outgrew its cradle. In 1910, the compat! 
moved to larger quarters. It was at this time that Ro 

(Continued on Next Page) 
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By Chris Sirsabaugh 


(Continued from Previous Page) 
D. Chapin became its executive head, severing his con- 


B= 







t nections with Chalmers and taking the Hudson with 
ea him. He was to serve —as president and chairman of 
ang the Hudson board — for more than 25 years. Under him, 
t,_ and under his successors, Hudson put ever-increasing 


emphasis on mechanical development, and the Hudson 
history reads like a handbook of automotive develop- 
ment. 


In 1910 —a simplified chassis, with several hundred 
fewer parts than other cars of the time. In 1914 — the 
first light six, starting what is now the largest selling 
class of all. 


In 1916 (perhaps Hudson’s most important “first’’) 
—the first crankshaft balanced in motion. It eliminated 
motor vibration at the source—made possible the 
modern high speed motor. It cut engine weight. It in- 
creased horsepower by more than 80 percent — stepped 
speed from 60 miles an hour to 70 and 75 — boosted 
gas mileage by nearly 50 percent. 


In 1922—the first “coach” — bringing closed car 
comfort at open car prices, and popularizing the closed 
type of body that accounts for more than 95 percent 
of all automobile sales today. 


In 1932 — “unit engineering” — body and chassis de- 
signed and built as a unit, with steel bodies bolted direct 
to steel frames. This revolutionary idea did away with 
hundreds of pounds of useless weight, stepped up per- 
formance, materially cut gas consumption, added great- 
ly to strength and endurance. 


In 1936 — “double-safe” brakes —a four-wheel hy- 
draulic system backed up by mechanical brakes that 
come into play from the same brake pedal if hydraulic 
fluid should leak away through accident or service 
neglect. 
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Engineering Policies 
These are highlights, typical of the engineering and 


manufacturing policies that had guided Hudson since 
the first 1909 model was announced. 


Hudson has always been a firm believer in putting 
its cars to competitive tests — and furnishing the pub- 
lic with proof to back up mechanical claims. 


So it is not surprising to know that Hudson cars in 
1940 hold an impressive number of A.A.A. records for 
stock car performance and endurance — that they have 
twice in recent years led their classes in national 
economy runs—that 1941 models have received the 
de coveted Safety Engineering award for safest body con- 

struction. 


ae) . A quick comparison of the Hudson Motor Car Co. of 
1940 with that of 1909 shows what the fruits of these 
an policies have been. 


a} =- The tiny factory of that first year has become an im- 
nl! posing group of plants covering 117 acres, and contain- 
an’ ing 3,000,000 feet of floor space. It’s an “automobile 

' man’s” automobile factory — representing, with sub- 
Sidiaries, a $50,000,000 investment — and a model of 
efficiency in the manufacture of chassis, motors, bodies. 


Hudson’s original capital has grown to a combined 
capital and surplus of over $20,000,000. The 500 factory 
employes have become 12,000. A world-wide organiza- 
— of more than 3,000 dealers sell and service Hudson- 

uilt cars. 


Over 2,700,000 Hudsons have been built since the first 
_ Hudson Twenty of 1909, and of these, probably 700,000 
were in daily use in 1940. 


No story of Hudson would be complete without men- 
tion of one more personality. 


In 1909, a young man came to work at the then-new 
Hudson plants as secretary to the purchasing agent. He 
advanced rapidly — became assistant purchasing agent, 
then purchasing agent, for the rapidly expanding com- 
pany. 

In the years that followed, he stepped up through the 
Offices of secretary, treasurer, vice-president and treas- 
urer, general manager. At one time and another, finance, 
manufacture, sales, engineering and purchasing have 
been under his direct supervision. 


On the death of Roy Chapin in 1936, that man, A. E. 
Barit, reached the top — succeeded Mr. Chapin as presi- 
dent of the Hudson Motor Car Co. Barit carries on in 
the Hudson tradition. He continues the policy he learned 
as a youth with a notebook on his knee — constantly 
to improve the product — constantly to increase the 
value associated with the old and proud, Hudson name. 


This is the 104th installment of Chris Sinsabaugh’s memoirs. 
- Next week, Nash Motor Car Co. 
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SAE 
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production of automotive defense 
equipment. 

To provide SAE members with a 
chance to actually see motorized 
military equipment, the Quarter- 
master Corps and Ordnance De- 
partment of the U. S. Army, will 
display Army vehicles on Washing- 
ton Blvd. in front of the Book- 
Cadillac hotel during the meetings. 


Although defense will be speci- 
alized in at this meeting, the usual 
highly informative engineering pa- 
pers and discussions will also be 
given during the week. A feature 
will again be the engineering dis- 
play, where over 30 exhibitors will 
show their newest products and 
ideas. 

The five-day meeting includes 23 
sessions at which 40 technical 
papers will be discussed by auto- 
mobile, truck, diesel, tractor, air- 
plane, road, brake, electrical and 
tire engineers, as well as college 
research men, Army and Navy 
specialists, paint technicians, oil 
men, steel experts and research 
workers from laboratories all over 
the country. 


Inauguration of A. T. Colwell, 
vice-president of Thompson Prod- 
ucts, as president of SAE, will be 
made. 

Various sessions and speakers 
are as follows: 

JAN. 6—10 a.m., Transportation 
and Maintenance—J. L. Dilworth; 
Aircraft—Prof. John R. Markham, 
C. W. Scott, N. B. Moore and L. 
B. Rumph. 

2 p.m., Truck, Bus and Railcar— 
M. C. Horine; Aircraft—S. J. Lor- 
ing, Roger W. Griswold II. 

8 p.m., Junior-Student — H. W. 
Gillett. 

JAN. 7—10 a.m., Truck, Bus and 
Railcar — Charles M. Noble; Air- 
craft Engine—F. L. Prescott, My- 
ron A, Coler. 

2 p.m., Transportation and Main- 
tenance—J. W. Votypka and A. 
Vance Howe; Aircraft Engine—W. 
D. Gove, F. R. Caldwell and E. F. 
Fiock. 

8 p.m., Business Session—Nomi- 
nation and Election of Members- 
at-Large of Annual Nominating 
Committee, Announcement of Elec- 
tion of Officers for 1941 and Pre- 
sentation of Life Membership. 

8:15 p.m., Passenger Car—Maj. 
Gen. E. B. Gregory, R. B. Bachman. 

JAN. 8—10 a.m., Ordnance—Maj. 
Gen. C. L. Scott. ? 

2 p.m., Aviation—Maj. Gen. G. H. 
Brett, Rear Admiral J. H. Towers. 

6:30 p.m., Dinner for SAE mem- 
bers and applicants. 

JAN. 9—10 a.m., Passenger Car— 
E. A. Roberts, R. D. Evans, S. M. 
Cadwell and F. H. Comey; Diesel 
Engine—Kenneth Brown, Harry F. 
Bryan, L. E. Hebl, H. V. Nutt, W. 
F. Joachim, Sidney Oldberg, Prof. 
P. H. Schweitzer, Prof. G. C. Wil- 
son. 

2 p.m., Passenger Car — L. B. 
Sebrell, R. P. Dinsmore, Zay Jef- 
fries; Diesel Engine—Prof. E. H. 
Fezandie, Lieut. Commander M. M. 
Dana, U.S. Navy. 

8 p.m., Production — Wm. S. 
Knudsen. 

JAN. 10—10 a.m., Fuels and Lu- 
bricants—W. G, Lovell, J. M. Camp- 
bell, B. A. D’Alleva and P. K. 
Winter; The 1940 CFR Road Tests 
—J. M. Campbell; Passenger Car 
Body—W. H. Beck. 

2 p.m., Fuels and Lubricants— 
R. J. S. Pigott, J. G. McNab, W. 
C. Winning, B. G. Baldwin and 
F. L. Miller; Steel Metallurgy—A. 
L. Boegehold, F. E. McCleary, O. 
V. Greene, M. Asimow, W. ; 
Craig and M. A. Grossmann. 








and everyone out 
Barney. 
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here 


* * * 


FIRST POP out of the box we 
struck Los Angeles’ latest road 
achievement, opened to traffic only 


Dealers tell me. . ° 


(Continued from Page 3) 
quently addressed to a prospect: 





“Have you had any other offers?” 
* * 


Banish forever these kind of 
questions to the prospect. They 
only tend to muddy up the water 
so that no satisfactory deal can 
be consummated, regardless of 
the otherwise good canvass, the 
reputation of the dealer or the 
advantages of the new car 
offered. aa 


Statement 
Under Fire 


IS column is being vigorously 
taken to task regarding the ac- 


curacy of a statement in the Dec. 


23 issue. This is gratifying proof 


that the column is read—even the 


pre-holiday issue. It is also proof 


of the alertness of the readers if 


they criticize what they consider 
mis-statement—an act that the 
conductor encourages because he 
desires the column to be accurate 
both in direct statements and in 
quotations. 

* * 

The statement under fire is as 
follows: “But the truth is that 
the average net profit of the 
automobile dealer’s per dollar in- 
vested is only about 2  per- 
cent,” and it is from an article 
prepared by John R. Warring- 
ton, of Cincinnati, for the public 
press in that town. The purpose 
of the article was to develop a 
better understanding between 
the public and the dealers, and 
to indicate to the public that 
there is not as much profit in 
this business as some of them 
seem to surmise when they trade 


in a used car. 
s * * 


Vast Difference 
In Figuring 

ILE I haven’t checked with 

Mr. Warrington, I think it was 
his intention, and probably the 
understanding of most of the read- 
ers of this column, that the 2 per- 
cent profit referred to the dollar 
volume, and whether that amount 
is accurate or not in Cincinnati, 
can only be proved after the final 
year’s statements are in from 
dealers. Most dealers consider they 
are entitled to 5 percent net on 
this basis. Some of them obtain it 
year in and year out—more of 
them will obtain it, I am sure, in 
1940 than in previous years. 

* * * 

There is a vast difference in 
figuring profit on invested capi- 
tal as against profit on turnover, 
because automobile business has 
such a rapid turnover as com- 
pared with most other lines of 
trade. The annual profit on in- 
vested capital for automobile 
dealers often runs as high as 30 
percent and sometimes even 50 
percent. But the yardstick for 
measuring any retailer’s profit is 
usually on the dollars and cents 
volume of merchandise handled 
rather than on capital invested. 
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To. 





ee Copies of “Who, Me?— My 
AUTO-biography” at $3.75 each, 
postpaid. 


ees Copies of the Special Deluxe 
Edition at $7.50 each. 
(Each copy of this limited edi- 
tion will be autographed). 


Check for &............ enclosed [] 


CHRIS SINSABAUGH, 
2751 E. Jefferson, Detroit 


Please enter our order for: 


or ship C.O.D. 1 


vo 3 


knows]a couple of weeks back—Arroyo 


Seco Boulevard, which starts at 
Broadway and Colorado in Pasa- 
dena and runs to Figueroa in Los 
Angeles, a stretch of eight miles 
of perfect cement, with no inter- 
sections or cross roads, by-passes 
taking care of traffic running in 
the opposite directions. Landscap- 
ing beautifies the boulevard, which 
is a WPA project. Where it used 
to take 45 minutes to make this 
trip now you do it in 15 minutes 
at the outside. The Packard made 
it in under an hour, but there was 
no need for hurrying. Barney did 
a good job of driving, never once 
stalling the motor. At the Am- 
bassador the party was greeted by 
Monk Saunders, Pontiac zone man- 
ager, and that famous former De- 
troiter, Bud Berend, now Pacific 
Coast representative of MacManus, 
John and Adams, handling Pon- 
tiac’s advertising out here. 
* * * 


RETURNING TO the first per- 
son in the building of this par- 
ticular column, I go back to the 
start from Chicago when _ the 
author of “Who, Me?” was given 
another “Surprise” party, much 
along the same lines as the one in 
Detroit staged by our own George 
Slocum when the book came off 
the press and 150 well-wishers from 
the motor industry celebrated the 
event at Chicago, Tuesday night 
and at the Palmer House, Fred 
Lockwood of Borg-Warner engi- 
neered the cocktail party, with our 
own Bill Cotton as Maitre d’ Hotel. 
And among those who gathered to 
bid us God speed were Mrs. Lock- 
wood, Mrs. Cotton, Mr. and Mrs. 
Sam Houston of International Har- 
vester; Mr. and Mrs. John L. Jen- 
kins (Johnny is automobile editor 
of the Chicago Daily News); Mr. 
and Mrs. Jack Meehan; Mr. and 
Mrs. Mel Adams (Mel is AutTomMo- 
TIveE News’ Chicago correspondent, 
you know); Morrow Krum, Stude- 
baker publicity for Roche, Wil- 
liams and Cunnyngham; Johnson 
Davis and Ray Johnson, Borg- 
Warner; “Sox” Fletchner, Chicago 
Daily News; James Levy, veteran 
Chicago Buick dealer; Jim Mc- 
Mahan, Corn Belt Dailies, Chicago; 
and Ted Deschler, Chicago repre- 
sentative of the American Auto- 
mobile Assn. contest board. 


Employment High 

PITTSBURGH.—The number of em- 
ployes of Pittsburgh Plate Glass Co. 
reached an all-time high of 17,884 
during October, 1940, compared with 
an average employment of 15 in 
1939, H. S. errett, president of 
the company, revealed in his fourth 
quarter letter to stockholders. 


WANT ADS 


Want a Man? 
Want a Job? 

Want to Buy? 
Want to Sell? 


YOU can make YOUR WANTS 
known quickly and cheaply to 
12,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance — TEN CENTS 
PER WORD PER INSERTION. 
Twenty-five cents per word for 
three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 


WANT AD DEPARTMENT 
AUTOMOTIVE NEWS, DETROIT 




















NEED A TRAINED EXECUTIVE? 


<alage plcieeuete cscsitaeaaiinee eon eae 

I WAS assistant to the president of a 
major passenger car manufacturer. I 
was with a leading maker for about 10 
years in domestic and export business. 
Was their European representative for 
three years and export manager for 
three years. I became assistant sales 
manager and helped form the organiza- 
tion then later was appointed assistant 
to the president. I resigned to come to 
Washington to take over a Washington 
distributorship. Some time ago I sold out 
my interest. Now I am anxious to make 
a connection in the automobile business 
anus. Box 252, Automotive News, De- 
roit. 


BUYER WANTED 


ene 
COLLEOTION SYSTEM—Approved method. 
Prepared -fer Automotive Trade. Effec- 
tive, inexpensive. Trial suggested. Samples 
and literature sent Free. Write today. 
Mereantile Forms Company, 11 Avon 
Street, Providence, Rhode Island. 
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Equipped...and Determined 
to SERVE she 


AUTOMOTIVE INDUSTR 


more efficiently than ever before ! 


The Bendix Brake 







Bendix B-K 
Power Braking 


The Bendix-Weiss Constant 
Velocity Universal Joint 





ACH new expansion of Bendix plant 

and engineering facilities—in keeping 
with the swift pace of the times—finds 
Bendix as an institution re-dedicated and 
even more determined than ever, to serve 
the vast automotive industry by meeting 
your every need for Bendix Products. 


So the ever-increasing man-power, 
space and engineering resources of Bendix 


—now and from now on—are available to 
the very definite advantage of American 
automotive development. 


Since to meet your continued demands 
promptly, efficiently and economically, is 
the task to which we have so earnestly 
addressed ourselves, you may— 


Call Bendix With Confidence. 


BENDIX PRODUCTS DIVISION 


OF BENDIX AVIATION CORPORATION SOUTH BEND, INDIANA 
In Canada: Bendix-Eclipse of Canada, Ltd., Windsor, Ontario, Canada 


BENDIX oducts 
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